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BOYKAPEB. AJMHAMUKA MNMPOLOAX
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r 3 COBCTBEHHAA AMOEHTUKA, BbICOKAA Y3HABAEMOCTb

NMPAMAA ACCOLUMALNA C BbICOKM KAHECTBOM

OTCYTCTBUE MNMPOAYKTOBOIO OTIIMYNA OT KOHKYPEHTOB

HEFATUBHAA NCTOPUA NPOOAX / HEXXENAHUE PUTEWNA
CTABUTb HA TOJIKY
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~+ PasnuBHoe nuBo (ApadT) — camblii 6bicTpopacTywuii opmat notpebnerHns (+30% CAGR 2014-

2016) Ha pblHKe

« Jlonda pbiHKa pa3nuBHoro nuea B 2016 roay npesbicuna 10%
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» [NepBbln BbIOOP ~12% » BTropoun BbIOoOp ~8% » Tpetnn BbIbOp ~4%

«XKurynesckoey, «Pmxckoe» [MMBO B YeLUCKUX TpaauLmnsax [MMBO B HEMELKUX TPaaULINSAX
N NPOM.
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F 3 COBCTBEHHAA AOEHTUKA, BbICOKAA Y3HABAEMOCTb

NPAMAA ACCOUMALNA C BbICOKUMM KAHECTBOM
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NMPOOYKTOBOE OTJIMYME OT KOHKYPEHTOB
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HEFTATUBHAA NCTOPUA NMPOOAX / HEXXENAHUE
PUTEWNA CTAB/Tb HA NOMNKY
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COBCTBEHHAA AOEHTUKA, BbICOKAA Y3HABAEMOCTb

NMPAMAA ACCOLUMALNA C BbICOKNMM KAHECTBOM

NMPOOYKTOBOE OTJIMYME OT KOHKYPEHTOB

HOBOE BOCMPUATUE PUTEUIOM
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) 3anyck «boykapeB Hemeukoe» (OBa Bnaga xmens ums
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HoBMHKa
BpeHa B
noptdene

N°1

3a Bce Bpemsa OeATenbHOCTH B noptdene
OrlnX B Poccun «boyvkapeB» KOMnaHuu B
cTan cambiM 60MbLWKM Poccun

3anyckoMm B 06beMHOM

BblpaXkeHuu 3a nepsble 12
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Effie Silver 2018
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«bo4kapeB Yeluckoe» - camoe
6onbwoe SKU no gone pbiHka

B 06 bEMHOM BbIpaXXeHnn B

KaHane TpaguuMoHHOM
TOproenu. (N0 AaHHbIM

Nielsen, Asr. 2018)
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B 2018 rogy

«boukapeB» ocTaetcs
©peHaomM Homep oauH

no npogakam B KaHare

TpagMLNOHHOMN
pO3HMLbI B NopTdene
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Nyywun

pesynerar
3a 10 ner

Jlydwine pesyneratbl 3anyck Ne1 B

no npogaxam Kateropum B 06 beMHOM
O6peHaa, HaumHas ¢

2007 ropa.

BblpaxkeHuu B 2017
rogy (No gaHHbIM

Nielsen)
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CpeoHe u 0orieocpoyHble rpeumywecmea bydym rosryd4ame op2aHu3auuu u rnpogeccuoHaribl
ymMmeroujue uckamp «c80600HbIe 30HbI» / «2051ybble OKeaHbI».
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o Pocm ceameHmauyuu nompebreHus, Korudecmea rnompebumersiel-Ho8amopos, cripoca Ha CMerible
peuweHus / npodykmal / ycriyau, co30aHHbIe 8HE Kuule

o YeenuyeHue ponu rnpodykma

LayHmpeuouHa 6peHdo8 8 boriee Oewesbie UeHo8ble ce2aMeHMbI
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