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Cutyauunda nostopsdaet 2009 roa
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Kpusnc 2009 roga MHOroMmy Hac Hay4un

28 - =] am not very successful in my financial matters

26 - —=[t's Nnecessary to have a savings

=]'m responsible for my own financially stable pension
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2007 2008 2009 2010 2011

UcrouyHunk: Synovate Comcon, R-TGI; all 18-45 y.o., "definitely agree with the statement”
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Jlroan He XOTAT NnaTmuTb bosiblie 3a KayecTBo, LeHa
Ha4YMHaeT urpaTtb 60NbLUYIO POJib
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=] |00k for less expensive food & goods when go shopping
==]'m ready to pay more for good quality
Importance of price and quality

2007 2008 2009 2010 2011 2012 2013
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UcrouHuk: Synovate Comcon, R-TGI; all 18-45 y.o., “definitely agree with the statement” - VlmPEICOm
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Kak nosenu cebsa tenekoMm-onepatopsbl B 2009 roay
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‘® MTC
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B 2009 roagy cokycumpoBancs Ha Tapudax

2008

2009

mCv

Loyalty
m Devices
® Mobile Internet
B Infotainment
mRoaming
 Other

B Brand Foundation

>

>

CcdokycupoBancsa Ha HOBbIX
AewesbixX Tapudax:
npenmyuwiectseHHo Cynep Honb

3anyCTuUil @aHTUKPU3UCHYIO
NporpamMMmy J10A971bHOCTHU
NHoneuayanbHbln KpeanT n MTC
boHyc

3HauYNTENbHO COKpaTUII
WHBECTULNN B MMUOXEBLIE POSINKU
N POYMUHIOBble KOMMYHMKaL UK

YBenmunn nHeBectuumn B

NpOoABMXXEHNE AeLleBblX
6peHANPOBAHHbLIX CMAapT(POHOB
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MeradoH Tak)xe ChOoKyCcMpoBaJiCs Ha AelleBbIX
et Tapudax M nporpamMmme nossibHOCTU

@

100%
00% - mev > Tapudbl: MOKYC Ha HU3KOWN LeHe: YeM
Loyalty 6onblle roBopuLlb, TEM MEHbLLE
80% - 6% H Mobile Internet NnaaTULWb
Other
70% = Roaming > CoKpaTun BABOE MPOABUXEHUE
60% 19% mInfotainment MOBUABLHOIO MHTEPHETa, Npu 3TOM
m Brand Foundation npoaoskmnn npoasmxeHune 3G-
50% - 39, - uB2B Mob ycTponcTs. Knwouesoun npoaykTt — 3G
409% mDevices mMoaeM + TpaduK No OT/IMYHOWM LEHE

12%
30% » 3anycTui nporpaMmmy s087bHOCTHU
5 0% MeradoH-BoHYyC

10% » CyuwecTtBeHHO COKpaTu/ MHBECTULUUMN B

UMUOXK

0%
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Bunaun
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BunanH ctpaTternto KapauHalabHO HE NMOMEHSAN

8%

2008

10%

2009

mcv
Lovyalty
mMobile Internet
Other
mRoaming
mInfotainment
mM-Commerce
B2B Mob
IPTV
m Messaging
mDevices
mBrand Foundation

> Tapudbl ocTanucb
K/A04YEBbIM HanpaB/ieHUEM
MHBECTULLNM

B cpaBHEHNN C KOHKYpPEHTaMu
He (POKYyCMpOBa/INCb Ha
HU3KOW LEeHe un
npenMyLLecTBax.
3anyctunu: Tapud 2010,
MoHCTpbI 06LeHuns, Mo
nobomy nosoay, A6/104HbIN
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Pe3ynbTaT pa3HbIX cTpaTernu
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Top of mind advertising awareness
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Top of mind brand awareness

40
B Nl
30 —
25
20 M
15
10 M
5
e MTS Beeline esssMegafon esssTele2

0 T T T T T T T T T T T T T 1

P PP FP PPN
Q&&QQ&QQGQ@Q&&



© VimpelCom Ltd 2014

11

BbiBOAblI U peKoMeHaaunm

Cdhokycnpymte MHBECTULNN HA KJTHOYEBbIX
bpeHaax
HanpasneHunsax Bawero busHeca

KnoueBbix coobweHnax

[MocTapanTtecb B KOMMYHMKauuu aaTb 6bonblie 3a MeHblumne aeHbrn — Value for
money

JKOHOMUMYHas ynakoBka, 10% 6ecnnaTtHo, dewesne 3a TOT Xe 06bEM n T.4.
Kpocc-l1lpomMo

CoBMeCTHOe NpoABUMXEHME C pa3fesieHNeM pekaMHoro broaxera
He 6onTecb nHBECTUUMNI

Kpu3anc — aTo Kpusuc 1 Ansa Meana-cennepoB, OHW roToBbl AaBaTb 6onblie 3a
MeHblUWe AEHbIN, UCMONb3YNTE 3TO
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