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YeTBepTasa NnpoMbill/IEHHAaA PEBOJIIOLUSA U ~Uscicis
BTOpass MapKeTUHroBasi peBoJIloLunsA

«Cpoay T1akoro He 6b1/10 1 BOT OrisiThb...»

tOnnsa YooBeHKO
Business Transformation Director,
Publicis Groupe
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30 000 HOBbIX
6peHaoB
3anyckKkaercs
KaXxabiu roa!

UcTtouHumK: Harvard Business School research, Publicis PACE
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NcTopuna KOMNaHum
Ha pblHKe Ba)XHa
TONbKO AnAa 28%
norpeburenen 18-24
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AliExpress meHsieTr 6usHec-moaens B Poccuum

MoMPasMAACE CTATRR — NOQRENMCH C KONNEraMN
K1 Facoboo [l Twter

AlleXpPress OTKPLIBALT CHOK NNOWAGKY A POCCHMACKMX KOMNAKMA MANOIO # CROAMEro Gunaneca. Kaxk cootuaT 8

KOMNEHMH, NNATHOPME OTKDEINS CBOGOANYIO PErNCTRALMIO AN POCCHACKHX GPEHOO0S - OHN NOMYNAT QOCTYN K Gonee wen 20-
MWINHONHOA SYANTORMA « PANGE TAKAR OMUMA ObiNa QOCTYNIHA TONBXO KHTAROKHN NPOoAssaM. Ha nnowasxe GyyT TOProsars KaK
MANWE M CPEAMME NPEANPUMATHR, TAK M MHNGHBHIYANLMNEG NROLNPHMINATENN.

Mpw 3T0M TRECOBAHHA X POCCHMACKHM NPOAABUAM CyyT MUHMMANbHL, GE3 OrPAHINEHA NO O00POTY, CEPBNCY MNK QOCTABKE,
Nocrasupmc GyQyT CAMH PELWATS, B KAKMX DErMONAX NPOAABATS NPOLYKLMIO, QOCTABNATL TOBAPL! MOXKMO GyReT CHOMMK CHNaMK NGO C
HCNONBLIOBAMACM Copancon AlIExpress. Ha NEPaOM ITANE OMK CMOTYT PEANMIONNBITE TORIPK TONLKD HA POCCHACKOM PaIMKe, B
AMNBHEALLEN reorpadun GyReT PACIMPATLCR,
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A TeéM BpeMEHEeM...

A . :

Mpw 3TOM Tpe6oBaHMA K POCCUINCKMM Npoaasuam 6yayT MUHUManNbHbl, 6€3 orpaHnyeHuini Nno o60pPOoTy, CEPBUCY UK AOCTaBKe.
Mocraswmkn 6yayT camm peluaTh, B KaKux peruoHax npogasarb NPoAYyKUMIO, AOCTaBNATL TOBaPbl MOXHO Byaet cBOMMM cunamm nubo ¢
ncnonb3osBaHnem cepsucos AliExpress. Ha nepBomM atane OHM CMOryT peann3oBbIBaTh TOBapbl TONbKO Ha POCCUMINCKOM pbiHKe, B
AanbHenwem reorpagus Oyaer paclMpATLCS.
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TpaHchopmaumsa bpeHaoB

orcmo k CGO
(Chief Growth Officer)

gprta%mtauMOHHaﬂ TpaHchopmaumna ans obbeanHeHumsa product developments + marketing +
Istribution

OT oTAeNnbHbLIX CAENOK K
ynpasjieHNo sKoCcncremamum

co3jaHne CMHeEprmmn aKtTnBoB

OT Awareness (bpeHa-kanuTan)

k LTV (life time value)
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“Clients paid to build brands, now
they pay to build the business.
Brands are no longer build by ads”

- Brian Whipple, CEO Accenture
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PUBLICIS GROUPE ACQIIIRES h T BEHIND ACCENTURE’S
EPSILON IN $4.4 BILLION DEAL - GROUNDBREAKING DROGAS DEAL

Holding cotmpany snags email and data marketing The agency’s management team will largely remain intact
juggernau

By George P, Slefo, Published on April 14, 2019.

By Judann Pollack. Published on April 03, 2019.

q
! |

‘ David Droga in 2016 Credit: John Lamparski/Getty Images for Advertising Week New York

Credit: Illustration by Ad Age. Composite images: Publicis Groupe, Epsilon and iStock
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Dobby has no master. Dobby Is a free elf.

Blggle CoIIs

-

“Droga has no master, Droga is a free
agency!” Help us # Free Droga
#JoinTheMovement @ TerriAndSandy
gofundme.com/y9d7ee-freedro...

10 PM - Jun 20, 2019
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«I don’t want to be the interior designer
in the shrinking industry, I wanna be the
experience engineer in growth!”

- David Droga o cnmaHun ¢ Accenture!
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ECOSYSTEMS
MANAGEMENT

TECHNOLOGY
PROVIDER

DATA
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