


WHO WE ARE

We are digital marketing professionals with
entrepreneurial and CMO backgrounds.

Roman Vias
CEO

Years in industry: 8+
Previous role: CMO and Co-founder
at Qlean and Shelly

Igor Vinidiktov
Chief Strategy Officer

Years in industry: 8+

Previous role: Head of Digital at
adidas, Digital Strategy Director at
Actis Wunderman

in-house employees

We do projects all over the world.

100+

projects in portfolio
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offices: Moscow, Russia and
Laimassol, Cyprus
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CermMeHTaums KNnmeHToB
[No3ULMOHMPOBAHME
BopoHka n Tpurrepsl
MeTPUKN 1 AHANUTUKA
Test & Learn




CerMeHTaLms KIMeHToB
[No3ULMOHMPOBAHME
BopoHka n Tpurrepsl
MeTPUKN 1 AHANUTUKA
Test & Learn




3auyeM u3yuaTb KIMeHToB?

Bo3MOXHOCTb BeICTPOUTE 601ee
NepPCOHANM3NPOBAHHBIA MARKETUHI — C 60bLLIEN
3DPEKTUBHOCTLIO.

CkoppektnposaTs Marketing Split/Mix — BbI6PATL
MNPUOPUTETHbBIE KOHABI ANS NPOABUXKEHNS.

NHCanTbI, KOTOPbLIE MOXHO UCMOb30BATL A4
U3MEHEHNA NPOAYKTA (Tapudbl, HOBbLIN
bYHKLMOHAN).




UHCTpyMeHThI

OTKprTbIe NCTOYHNKN: NCCNeJOBAHUA, CTATbN,
onpochbl.

CounarbHble ceTn, GopyMbl, 6II0TN.

CamocTosTensbHble KONMYeCTBEHHbIE ONPOCH
oHnanH (Hanp. Anoekc.Barngn, Google
Marketing Platform).

[ NYOUHHbBIE MHTEPBBIO C MCMOMNB3OBAHMEM
mMeTogonormun CusDev / Jobs to be Done

MNATGOPMbI NS PEKPYTMEHTA PECMOHOEHTOB
(Hanp. Respondent.io).

MnaTdopmel, eCnm y BaC yxe eCTb 6030
email'os/TenedpoHos (Hanp.
pulsarplatform.com).
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Mpumep

qﬁnangel

v

YOUR
FINANCIAL
WELLNESS

- pure transaction statements
- heaithy split payments
- account care with no fees

BANKING FROM
ANOTHER ANGLE

- No fees
- Send and request money
- Split bills

’hnangel ’fmangel

BANKING FROM [ {2 'B::g:n‘l‘c; »
A NEW ANGLE i

J 5205 wadas 4831 04 ANGLE

A banking app that is

SLIT PATMANIN LN in touch with you 24/7




CermMeHTaums KNnmeHToB
Mo3nUMOHNPOBAHKME
BopoHka n Tpurrepsl
MeTPUKN 1 AHANUTUKA
Test & Learn




NMpopa6oTaHHOE NO3ULUOHMPOBAHME = OTCTPOUTLCS B FrONIOBAX
norpeéurenei oT KOHKYPEHTOB

Mo3MLMOHMPOBAHME — KPATKOE ONMCAHME
BaLLero éusHeca (1-2 npennoxenHus).
Xopollee No3nLMOHUPOBAHME — HA CTbike
3HOHUM O PbIHKE, KOHKYPEHTAX 1
ayauTopun.

Mepexop oT npoasuxerHmsa YTI k npogaxe
amMoumn.

CemmnoTtmyeckuin aHoms. CeMmoTmka —
3HOKM, CUMBOJTbI (TEKCTbI 1 M306PAXEHNS),
A3bIK KATErOPUM.




HHWPAMWAA LEHHOCTEW NOTPEBWUTEJIA HBR-R.RU

B ToBapax g ycnyrax 3akntoyeHbl GyHAaMeEHTaNbHbIE 3NEMEHTbI LIEHHOCTW, YA0BNETBOPALO-
e NOTPEOHOCTN NoKynatens. B uenom, 4em 6onbiue INEMEHTOB, TEM GOMblle NOCTORAHHbBIX
nokynaTtesien U Tem Bblllie TEMMNbl CTAGUNbHOr0 POCTa JOXOA0B KOMMAHWUMW.
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Mpumep

BANK OF
THE FREE

Get your account and join us
Personal Business TravelCard AboutUs Support

Completely
paperless

Simple,
seamless and
fully mobile mmwumlz-nﬂnuu

We cut down on cutting trees. Manage your entire
financial life from your phone. Zero paperwork, ever,




CermMeHTaums KIMeHToB
[o3NUMOHMPOBAHKE
BopoHka u Tpourrepsl
MeTpuKM 1 AHAIUTUKO
Test & Learn




Mnoxas BOPOHKA NpU OTAUYHOM
MAPKEeTUHre — AbIPpSBOe CUTO

Exhibit 1 'ﬂlc decision-making process is now a circular journey
PR ith f hases: initial sid. ion; i

In the traditional funnel metaphor, consumers start il e cofamnepgtig i g A

with a set of potential brands and methodically reduce purchases; closure, when consumers buy brands; and

postpurchase, when consumers experience them.

that number to make a purchase.
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Awareness Familiarity Consideration Purchase Loyalty

Mpumep U3 XU3HU

nnatdopma P2P-kpeanToBaHMS o5 MONOro é13Heca



Npopa6oTaHHasa TpUrrepHas cTparerus =
MEeHblLUEe NOoTepb B BOPOHKE U IKOHOMUS fleHer

E-mail 2 Byari o e e
SMS A g I ™) -__:;:- ' oo O e - =
3BOHKM i :fé;;- iR i =~-. --‘-_» G B i -;;'.j'-:
Push-yeenomneHus (B 6payaepe 1/nm " ue- S NN o -as
MOBWTBHOM MPUIOXEHMN) T ortied 2t
PeMapkeTuHr .

‘mindbox  Eemarsys

Mpumep U3 XXU3HU e

HRtech nnaTdopma ong HaMMa NINMHENMHOTO |

nepcoHana




CermMeHTaums KNnmeHToB
[No3ULMOHMPOBAHME
BopoHka n Tpurrepsl
MeTPUKN 1 AHANMUTUKA
Test & Learn




LTV, CAC u Retention

LTV — Lifetime Value.

CKONbKO BpeEMeHU «XMBET» BALL KITMEHT?
CKOMbKO OeHer NPUHOCKUT BAM KIIMEHT B TeYeHmne
€ro «CPOKQO XU3HM»?

Retention

LTV 30 BbIMETOM PACXOAOB M MPUGHINK — LLeneBas

cTommocTb npusnedenns (CAC — customer ¥ » r
acquisition cost). ) m
Bbicokum LTV — 60r1bLue BO3MOXHO \ ,

UHBECTUPOBATL B MPUBReYeHue (6oHyCbl 1 ’, ¥
«FIOLLKMY). .

Kak cuntaTts? CrncTeMbl CKBO3HOM AHANUTUKK 1 BI.
*LTV no cerMeHTam.

Mpumep U3 XU3HU

On-demand cepBuKc No yéopke



ROMI u atpuéyuus

ROMI — Return on Marketing e =" -:_
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MpuMep U3 XU3HU

MnaTdopma P2P-kpeanToBAHMS ONs
MQ10ro 61M3HECO

CepBK1C 0OCTABKM MHIPEOMEHTOB a4
NPUroTOBNEHUS 6toa



CermMeHTaums KNnmeHToB
[No3ULMOHMPOBAHME
BopoHka n Tpurrepsl
MeTPUKN 1 AHANUTUKA
Test & Learn




Test & Learn

OWKnBKM — 3TO XOPOLLO.
BHenpdts kynbTypy B KOMNAHMUK. [po6oBaThL
M OLLNBATLCH nydule, 4eM HM4ero He gendTrb.

Bce, yto Mbl npuaymbiBaemM — a1o MINOTE3bI.

VIX HY>XHO MPOBEpPSTh, OTOPACHIBATL
HepaboTaloLIME M MACLUTOOMPOBATh
ycneLwHsle.

TecTnpoBaHMe KPeaTUBOB.
MocTosHHble A/B TecTsl (Boporka, UX,
TPUITEPbl, KPeATUBbI, TAPrETUHM U OP.).

MpuMep U3 XU3HU

Tect MVP ong HRtech nnatdopmsl.
mo6anbHag kamMnanug ang ICO-npoekTa.
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Stay hungry, stay digital.
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