- BBEOEHUVE B CKBO3HYIO
AHAJIUTUKY

CONVERT
MONSTER
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UTo Takoe Tpapuk

Angerc. OupexT

VlBaHoBCKMIA TPUKOTaX —
bes npegonnart!
& grandstock.ru/MBaHOBCKMA-TPHKOTAX

[NocTaska no P@. B po3HuLy! 3aka3 ot 1p.
LleHsl 0T npou3soguTena. Onnara npu
MOMy4eHHu!

Anpexc QuperT

/BaHOBCKUIA TPUKOTEK —
bes npeponnar!
] grandstock.ru.fHBaHoacKuﬁ-'rpmcc'ram

NocTaska no P®. B posHuuy! 3akas ot 1 p.
LeHbl oT npoussoauTens. Onnarta npu
nony4eHnn!

Axpexc. Jupert

VIBaHOBCKMIA TPUKOTaXK —
bes npegonnar!
& grandstock ru/MEaHOBCKMA-TPHKOTaX

Ooctaeka no PO. B posHuuy! 3akas or 1 p.
LleHbl oT npou3soauTens. Onnara npu
nony4eHnu!




UTo Takoe Tpaodpuk




UTo MBI OyIeM IOeJjiaThb

Augere Qupert

VBaHOBCKUI TPMKOTEK —
Bes npegonnart!
& grandstock ru/MBaHOBCKMA-TRHKOTaX

[LocTaska no PO. B posHuUYy! 3aKa3 oT 1 p.
Llexbl oT npouzsoanTena. Onnarta npu
nonyyeHuu!

|

FAngexc.Qupext

MBaHOBCKUM TPUKOTAK —
Bes npeponnart!
& grandstock ru/MBaHOBCKHA-TPUMKOTaK

Hoctaska no P@. B posHuuy! 3akas ot 1p.
Llenbi 0T npou3soauTens. Onnara npu
nonyueHal

|
|

Angexc Qupert

VBaHOBCKMIA TPUKOTaXK —
Bes npeponnar!
& grandstock.ru/MEaHOBCKHA-TPMKOTAX

[Hoctaska no P@. B posHuuy! 3akas o1 1p.
LieHb! OT NpoM3soAMTens. Onnata npu
nony4esuul

|
|




Beegmeumue B Unit
9 KOHOMUKY




Consumer Journey

H@H@_,

Y3HaBaHue Jinabl [Mpoaaxwu [AeHbru

Consumer Journey



OcHoBHEE nokazarenu: ROI (BozmBpar

MHBE CTULIN)
Pacxoobl: [Mpubbiab nocae uHsecmuyuu:
SEO 300 S
1 OBYBb 1 200 $
KOHTEKTCHAA 3
PEKTAMA 500 S

\ 4

WWW.MOMUMaArasuH.ru | CcYyMKnM13005$

>
C

COLL.CETM 200 $

A 4

Mmoeo: 1 000 S Mmoeo: 2 500 S



OcHOBHEIEe nokasaTenu: ROI (rosepar
MHBE CTHULIN)

AeatenbHoCTb MuBectuuun B | NMpubbinb/mec.
peknamy, $/mec

1. NMpopBuKeHne B NONCKOBLIX 300$ 600 S I 200,0%
cepsucax (SEO) | :
2. BepeHue peknamHowm 500 S | 4005 |
KamnaHuu Yandex Direct : |
3. AKTUBHOCTb B COLMANbHBbIX 200 S | 1000 S :
cetax (SMM) =
UTOro 2000S 200 %

C nomouwbto Google Analytics moXHO onpeaennTb BKNAA KaXKA0ro KaHana.



[l[pocTenumasa OM3HEeC=MOIEJIb

KaHan » User Acquisition Sales Buyers Profit
Channel L [poaaxku [Mokynatenu Mpnbbinb

nosib3oBaTteneu



[lpocTenaga OM3HEC=MOIEJIb

KaHan » User Acquisition Sales Buyers Profit
Channel lpuenedenme y Mpopaxu Mokynatenwu Hoxop,
Nnonb3oBaTeNien
AnpgeKkc. AupekT Users V1 ARPPU LTV
Google Ads CPC AvPrice ARPU LifeTime
CPL Retention

CV



llccaenyeM BOPOHKY

\NbKYNATOP UNit-3KOHOMUKH E-COMMERCE RU JETSTVIE

Profit Per Paying User = -(CPC / CR1 / CR2) + (AVP - C0GS) X Ret

Bbl MacwTabupyete

liSnalknmkay Cpenduulick npHGLI

BInpoena)y;
UA cpc CR1 CR2 AvP co6s Ret Profit Per Paying User
(User Acquisition) (Cost per click) (Conversion rate) (Conversion rate) (Average price) (Cost of Goods (Retention)
Sold)
/ 9 9 - -
15000 15 P 3% ’ 2% ¢ 46000 P - 8000 P > - 1 = 13000 pe.

Mpu6einEtcinponaX il
B EERELY



http://ue.jet.style/
http://ue.jet.style/

lccaenyeM BOPOHKY

Moporoesii CPC

22.8P

(Cost Per Acquisition)
cpa

500P

(Budget)
Budget

225 00ePp

(Operating Margin)
OperatingMargin

115.15%

(Revenue (6es suvera
C065))
Revenue

414 000P

Noporossit CPA

7609

(Cost Per Paying User)
cppy

25 000

Margin

38 000P

(Return of Investment)
ROT

441.18%

Gross Profit

117 00eP

(Average Revenue Per
Paying User)
ARPRY

38 000P

(Leads)
Leads

450

(Life Time Value)
LTV

38 00eP

(1st sale Revenue)
1sRev

13 0o0P

Profit Per Paying User

13 0o0P

(Average Revenue Per
user)
ARPU

22.8P

(Buyers)
Buyers

9

(Operating Profit)
Operatingprofit

13 000P

(Revenue (3a shueToM
coes))
Revenue

342 000P

(BLPYYKa C PeKNaMHOR
Kamnanma (kamana))
Profit

117 Q00P



CkBOBHASsI AHaJIMTHKA




UTO TaxKkoe CKBROBHASY aHaAJIMTHUKA

BopoHka
nporpesa
BopoHka
nuaoos
BopoHka
npoaax

Consumer Journey



*Mnaree Nowck Mocksa

+ Mnarbe MNownck HoBocuGUpck
+0gempa Nouck Mocksa
“Tnaree MNonck PErMoHb!
+0gexpa Nouck PernoHsbl

+ Ogempa MNouck Hosocubupck
+ bpeHg Mouck HosocuGupck
+ICBuTWOT Nouck Mocksa

+ KD6ka Nouck Mocksa
+/BAzaHan Nouck Mocksa
+/BAzaHan MNoMcK PermoHsl
+ICBUTWOT MNoKcK PernoHbl

+ Ko6ka Mowuck HoBocuGupck

+ bpioku Mownck Mockea
+3Harer MNomck Mocksa

+ Tynuka Nouck Mocksa
+/bry3ka Nowuck Mockea

+ bptoku Mownck HoBocuBupck
+ KD6ka Nouck PerMoHb!

+ CeuTWwoT Mouck HoBocubBupck
+Capadan Mouck Mocksa
+I3Hanet [oMCcK PErMoHB!

+ Ba3zaHan Mouck HoBocuBupck
+ by3a Nouck Mocksa

+I Tynura Mouck PernoHsl

* bpeng MNouck PermoHe!

+ by3a MNonck PermoHb!

+ bry3ka Nouck PerHoHbl

* bpiokm MoncK PETHOHBI

+ bny3a Mowuck HosocuGupek

+ bnyaxa Mouck HosocuBupckr
+ bpenp Nouck Mocksa

+ TyHuKa Mouck HopocuBHpck
+/CapagaH Monck HoBocHBMpCK
+/¥aket Nouck HosocHBHpCK
+/CapacaH MOUCK PETHOHBI

Mepexogel Pacxog
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CTaHOapTHEE ITaHHHE
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TpeKMHI 3BOHKOB

Mouck 1417% 14534p 116 168% 864455p

Aunep mepcenec 25.19% 35010 21 241% 1455413 p

L&)

O

Mepcepec 3.58% 5019p 203% 2 466.61

mercedes 171% 9464 p 6 0.89% 10 678.89p




YCTaHOBKa MM HaACTpOMKA

OTCnexuBaemM 1ercTBUA

NONBL30EATENEN HA CanTe

PeknamMHble Cait

CEPBMCDHI
Mepenaem

HecemnIMpoBaHHbLIe
UmnopTupyem AaHHble ¢ caTa B GBQ
)acxognl B GA iepe3 GA

OWOX BI OWOX BI
Pipeline Google Analytics Pipeline



YCTaHOBKaA ¥ HaACTpPOMKA

Email-cepBucel OWOX Bl
Pipeline

UmnopTupyem B GBQ BrIrpyxaem B GBQ
flaHHbIE

OWOX Bl CRM
Pipeline Google BigQuery

CepBuchl
KONTPEKUHIa OWOX BI Attribution



YCTaHOBKaA ¥ HaACTpPOMKA

B OWOX Bl Smart Data

3a1aeM BOMPOChI
K JaHHBIM HeNoBeYeckum
.I A3LIKOM 11 MOAYHaem

MOHATHEIE OTHETH!

OWOX Bl Smart Data

MpUHUMaem npaeuibHble
peLleHnsA, 0CHOBLIBaAChH

Ha nony4eHHbX JaHHBIX,
W TOTOBMM MELLIKW AN [leHe

Bawa npubbins



VITOT"OBBIE ITAHHEBIE

P 1111111
60 MINH i '

. - o E--- —
ey Q* ﬁblc/ mﬁﬂ




ATPpUOYTUBHEIE MOIEJIU

KOHBEPCHOHHBIW LUAT

BuauT KapTouka ToBapa No6aeneHue B OgopmMneHne Mokynka
KOP3UHY 3aKasa
0,5%
50,4% 50,3% 0,9% 36,0%
35,6% 36% 36%
E 18,1% 4
- - 10,6%
I — 0,3%
62,6%

B A6comothan konsepcua [l BepomtHocTh LleHHOCTD BepoATHOCTb YXoLa C lara



Mo KOHTAKTEI

[leTpoyeHKOB AHTOH
ConvertMonster.ru

lead@cmteam.ru
+7 925 274 44 39

PUNKANDM
ARHETING



mailto:lead@cmteam.ru

