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SUMMARY Nestie Brand, January 2016
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Mbl BAOXHOBUAUCHL Ha 6onbluee! NESCAFE.
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Kak HauTU MHCaUT AnAa BCex U ANA KaXXaoro?
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CTouT M TaK ctapaTbca? NESCAFE.

MepcoHanusnMpoBaHHaAA KOMMYHUKaLUA YCUAMBAET SMOLMOHANbHYIO CBA3b C bpeHaOM

HECKA®E 3 B1 HECKA®E3 B 1
CTAHOAPTHOE BUAEO «PETMOHA/TbHOE» BUAEO

VHTEPEC 28 43 7 5

HOPMA*

3MOLMK 29 29 4 1

PEJIEBAHTHOCTb 30 40 49

X | Digital
3= Acceleration Pe3synbratbl uccneposaHuna TNS, HoAabpb 2016

Nestle Team *TOMM 25%



BpeHA-noka3aTenu BbIPOCAU AaXe Ha NESCAFE.
HauMOHaNIbHOM ypOBHe!

Poct npoTtuB HOAbpA-aeKabpa 2015

+2%
Prompted Brand Awareness

+11%
Consideration (Top 3)

+20%

Bought Past month 20%

NE | Digital
#333// A cceleration

Nestle | Team



Mcnonb3ynute cuny coumanbHbIX Mmegua Ong
NMPUHATUA BEPHbLIX pewieHnn!
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Tel.: +7 495 644-3268
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