


MOBILIZATION



ANTIDIARYANTIDIARY



Modern digital technologies allow to bring personalization 
to a completely new level making marketing 
communication truly personal, tailored to the recipient.

PERSONALIZATION 2.0



CELEBRITY TANTRUM



With digital space being flooded by photo, video and 
experiential content digital users of today prefer to 
receive information in visual, rather then textual 
format. They no longer want to read, they like to watch.

VISUALIZATION



CLIP & SNIP
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Programs of corporate social responsibility are almost a 
must in modern reality. To stand out and make a 
difference a brand needs to demonstrate real care 
about people’s needs and digital technologies provide 
ample opportunity to do it.

BRAND CARE
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Online is a place where people chat and message each 
other in real time, if a brand can imitate consumer 
interaction reacting rapidly in online community, it 
seriously increases consumer trust and preference.

REAL TIME INTERACTION



IS THIS THE NEXT



As technologies advance the online 
users become increasingly more 
demanding, they want to feel things 
in the virtual space, get new 
experiences close to real life.

IMMERSION 
TECHNOLOGIES





New level of sharing consumer experiences online, 
beyond check-ins, photos and statuses. Users switch to 
live broadcast to share their life experiences in real time.

LIVE CONTENT



MICROSITEBUZZ UNPACK

Buzz

Posts: 70
Likes: 176 522
Comments: 1738

GALAXY S7 
Unpack 

Campaign

Microsite

Before unpack:
Visits: 314 571
UV: 247 348
Time Spent: 246 sec
Interest left: 130 828

During unpack:
Visits: 71 008  UV: 60 196

37 261 people watched online translation
(it’s over 10% from global online views)

22 000 people one-time online maximum
3 908 SMS was received in contest

Unpack



As online replaces offline media it partly assumes some of their 
functions. People actively creating Internet content become 
celebrities too. To stay relevant to modern consumers brands have 
started to use online celebrities in their communication.

DIGITAL
CELEBRITIES



BATTLE OF BLOGGERS 2



Video content



YouTube TV



• Provocation
• Unique (really unique) message

• Against everyone

BUZZ CAMPAIGNS



Worst Instagram account

THE WORST INSTAGRAM AACCOUNT EVER



 Sales
 Rebranding
 Audience
 Communication  Etc. 

CREATIVE FOR BUSINESS



TRY ON A 6


