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Mmupax vs. Npoaoaxu

BpeHa-KOMMYyHUKaULUN:
» 3HaHue Mapku
 OTHOLEHNE

* JloanbHOCTb

Performance

MapPKEeTUHTr:

* [lpogaxu

 bunsHec-nokasarenu
9P EKTUBHOCTH

UHCTPYMEHTbI MOXXHO KOMOMHMpPOBAaTb AJ1A CO34aHusA
KaMnaHWWU, HanpaBJieHHbIX NMUOO0 Ha NpoaBUXeHue
UMUOXKEBbIX MOKa3aTtenen opeHaga nmbo Ha npoaaxu.
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Moanenb AARRR
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Acquisition: Activation Retention Referral Revenue:
Aftracting new users Motrvating users to Turning users into Enticing users to Generating ongoing
take action repeat visitors refer their friends revenue from each user
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MHTepHeT BOPOHKa

MeauiiHble KaHanbl Mf/

Cant n k

\ YoepxaHue P‘T
\ LleneBoe pencreue /
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MHTepHeT aHanuTukKa

NMoka3bl YyacroTa OxBaT

- -

NMoka3bl / HacTtoTta = OxBaT
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MHTepHeT aHanuTukKa

CTR
(Click Through Ratio)

=

Knuku

Q-

Knuku / Nokasbl * 100% = CTR
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MHTepHeT aHanNuUTUKa

CtoumocTb 3a

NMpocmoTpbl MpocmoTpbl A0 KOHUA NPOCMOTp
(views) VCR - View Completion Rate (CPV — Cost Per
View)
o)
P o
@3 ?

NMpocmoTpbl / Moka3sbl * 100% = VCR
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MHTepHeT aHanuTukKa

CPT - cost per 1000 banner (video

etc.) impressions CPC - cost per click

RUR
CPC =

RUR
CPT = — %1000
clicks

impressions

CPV - cost per video view till the end CPA - cost per action
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MHTepHeT aHanuTukKa

NMoka3aTtenb oTKasoB NMpocmoTpbl cTpaHUL Bpems Ha canTe
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Tunbl poTauuu peknambl

CraTnyHoe NunHamuyeckKas
pa3mellieHue poTtaumn
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NMouckoBbLIN baTn

EN BY

SHARE OF SEARCH

QUERIES

|
2013 54% 34% I
2012 52% 35% I

B Yandex mGoogle
Mail.ru B Other

Source: Liveinternet, 2014, ComScore, TNS, Google, 2014
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Mobile search

1.1 min Google

Muscovites

0.9 mIn Yandex

Muscovites

Share of mobile searches across categories
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OHNalH BUOEeOD

BaHHepbl
Col.ceTH

MoGanan

CneynpoekTbl

Buaeo-bnorrepbl

—— o

Mennadgacaibl

Buaeo-urpsl

SPPEKTUBHOCTE PEKNAMHEIX KaMNaHKI

PearnpoBaHWe Ha HEraTUB

MHCcaiTel noTpeduTenei MOHUTOPHUHI

KOHKYPEHTBI

Onpockl M roNOCOBaHWA "
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SED

m KOHTEKCTHAR peknama

\_ MpoOew:eHne KOHTEHTOM

\_ Onnara ycnyr

MHTEpHET-TMNEPMAPKETHI

OHNAMH MaranHel pUTEANEpoBs

Menkue MHTEPHET-Mara3uHbl




Yutaem — must have

OT ABTOPA MUPOBOIO BECTCEMNEPA «4EPHbIV NEBE/1b:
Haccum

Huxonac

Tane6 i ’ . - <
w HACCHUM HUKOJIAC TAJIED M A M
YepHbIN AHTUXPYTIKOCTb i
ﬂe6eﬂb KAK U3BJIEYH BBITOJY M3 XAOCA M EHH E H H, O e
' PEIIA

BBICTPO

/ \0 AH 50 PUISP

OJAHWMNIIb
KAHEMAH

O

Cumynakpbl
W CUMynALms

TTo/ 3HaKOM Hernpe/CcKa3yeMoCTH
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BboHycC: none3Hble maTepuanbl

Hanuwunte NnUCLMO C NOMETKOU
«lMone3Hble MaTepuanbi» Ha

Alexey.Petrosyants@mail.ru
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CNACUBO!

KoOHTaKTbl Ans cBA3WU:

www.alexey-petrosyants.ru
Ten. 8 (916) 03503 12
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