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AOPO AYOAUTOPUN

BbICOKMI U CPEOHWI [0X0.
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B 51% Women 39% MOCKBA ¥ MUTEP - 44%
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AyOuUTOPUA INSTAGRAM B POCCUMN:

64% — YXEHLLUNHbBI, )XMBYLLME B BOJIbLLUNX FOPOOAX

[Ton 0S Bospacrt

before 18
18-24
25-34

Android 35+
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MCTOYHWNK: COBCTBEHHAA CTATUCTUKA VMIHCTATPAM, MONb 2016 eaitargetsocial
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FE HALLIW lTube
KJIMEHTbI?

1 3 5 MUHYT B CPEOHEM MOJIb30BATEJ1b GOOSIQ

NPOBOAUT B FB U INSTAGRAM




HAYHUTE MCNONb30BATb FACEBOOK U INSTAGRAM [J14
BPEHAA N NMPOAAX

KPI

— 3HaHue bpeHpa
— JlnporeHepauus

Facebook kak nnatdpopma pnsa performance — YBesinueHune npoaax
MapKeTUHra

— MaHaThbl
CouuanbHag nponaraHpaa / BnusHue
— BoBneyeHue

CoumanbHoe npucytctBue / MNocTtpoeHune penyrauum

busHec adppekT

— BpeMq oTBeTa
— CeMaHTNU4YeCcKnn aHanus




MAPKETUHI U3MEHWJICA

PaHble: MacwiTabHbIiN 0XBaT Tenepb: Bbl MOXETe O0CTMYb 0XBaTa,

O3Ha4an obwmnm meccenx CerMeHTuUpys ayauTopmum U NCnonb3ys
pefieBaHTHbIN MeccenX

Bawu
Bawe nokKynartesnu BbICOKUM LTV

obbsaBNe + AyauTopus ®

- ‘ ‘ ‘
NMoceTutenu

CkpbiTble
nokynaTenu cauTa ‘

MokynaTtenu c




EE #Bufferface: Personalised marketing at scale
4 pieces of original content for 4 different audiences

Early tech Football Google X Factor & The
adopters lovers Maps Voice fans
users

2+ EE s EE [+ EE S+ EE
& < = =

Sending, still sending, nearly done... Shoot! Shoot! Shoo-arrgh!! Half a map, and it's the half you don't need... And the winner is... the wheel of doom?

Watch this and send big emails superfast Watch this and buffer less with superfast Watch this and load up maps superfast with Watch this and stream TV superfast with
with 4GEE. 4GEE. 4GEE. 4GEE.

http://bit.ly/1FVpcwH http://oit.ly/1FVpcwH http://bit.ly/1 FVpcwH

MAPS

F RESULTS SFOW=.
BURFERFACER " BUWFFERFACET .

eaitargetsocial



Combining art and science to drive results

8 s i . .
-~ Personalised marketing was

favourite movies with less waiting on
30" TV ad

superfast 4GEE.

Broad targeting

» resulting in

15" bespoke
creative

FOOTY

BUFFERFACE? & Multiple edits
targeted at key
Interest groups

e aitargetsocial



TARGET B NMPA3JHUKWU, BLACK FRIDAY, MPOABUXEHUE
TPEHOA UJITN CKUA0K

T o 000066
\'.,, Y

#PAYDAY

target Lace up your boots and grab your coat! Join target It's here! Getan early look at all our Black Friday
Bullseye on a magical holiday adventure Deals. Plus, we've unwrapped epic, today-only specials
attarget.com—|ike 25% off Beats, 25% Apple TV..more

}

target Work ng out or staying in? No matter what your tafget What's better than Sr‘OC'Q ng at fa'gel" SaVIng at
look will be on point. These C9 Champion Performance Target! Download Cartwheel & save 5 - 50%
Leggings are the perfect blend of Fall hues and .. more

N\ N\ N\ N\
g ~—" g g

[TOCTPOEHME BPEHOA [10CTPOEHME 3HAHUA [MPOOBUXEHWUE NPOAYKTA  YCTAHOBKA MOB MPUOXXEHWUI
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OCHOBHbIE UCTOYHUKWU ONA KACTOMHbIX
(MHOMBUOYANN3UPOBAHHbIX) AYAUTOPUN

®dain ¢ faHHbIMK O KNIHeHTe

MUcnonbayite (hann ¢ AaHHBIMK BAWKWX KNHMEHTOB, YTOOb HAWTH NOXOXUX NIAeH
Ha Facebook 1 cospars ayauTopuio. lNepen 3arpy3koil OCyWeCcTBNRETCA
XOWMPOBaHUEe AAHHbLIX.

Tpaduk se6-caira

CospnanTe CnCoK NIAeNn, KOTOpbIe NnocewaroT saw seb-cant nnun
NPOCMAaTPUBAIOT KOHKPETHLIE Beb-CTpaHuub

[eicTBUA B NPUNOKEHUAX

Co3naiTe CNUCOK NIKAeN, KOTOPLIE BLINONHUNK ONPeaeneHHoe AeHCTBME B
Balem NpuNoXXeHnn nan urpe

BosneuyeHHocTb Ha Facebook [NEW)

Coapaitte cnUCoK NIAei, KOTopbie B3auMoaeNCcTBoBaNnu ¢ BallMMm
marepuanamu Ha Facebook

ONOMCOINO

Co3apatb MHAMBMAYANbLHYIO ayAUTOPHIO

Bupgeo

CosapaitTe cnUCOK NIOAEN, KOTOpbIe yAeNnunu BpeMA ANA NPOCMOTPa BalumX

CospaitTe cnucok niogen, ssamMmoaencreosasiumx ¢ sawen Crpadmuen Ha Facebook

Buaeo Ha Facebook. wnu 8 Messenger.

Pexnama ana nupos Crpanuua

CosapanTe cnucoK Nioaen, KOTopble OTKPLINK UK 3anoNnHUNK Bawy opMy

pexknambl AnA nuaos Ha Facebook. BXNiounTL

Xoner 3a nocn.

CospaiTe cnucok Nioaen, KoTopble OTKpbinK Baw Xonct Ha Facebook. HaspaHue
AayAMTOPHM

Crpanuua

Co3apaiTe cnUCoK Noaen, KoTopble B3auMmoaencTeosany ¢ sawen CrtpaHuuen
Ha Facebook.

v

OTmeHa

Crpannua: »~ AlTarget Optimization

Bce, k1o B3aumopeincrTeosan ¢ sawen Crpannyen *

YKaxuTe Ha3saHue CBoek ayamTopum

Lobasurs onncanme (HEODA3ATENbHO)

T costa yeropwo-

eaitargetsocial



[TOXOXKUE AYOUTOPUN (NYKINANKM

HAWOWUTE BYAYLLUX MOKYMATEJNEWN, MOXOXXMUX HA BALLUX

Create a Lookalike Audience

Reach new people who are similar to an audience you care about. Select a source and a country below, then choose an optimization.

Sources Country

[ [ ) Russia -

Size
Reach (99K) Similarity (1 980K)

Size range is based on the total audience in the country you choose. Smaller audiences most closely match your source audience. Creating a larger audience increases
your potential reach, but reduces the level of similarity to your source.

Audience Name Add description

Lookalike (RU, 1%) - Bee ycrasosmewme |0S

Lookalike 10%

Lookalike 7%

Lookalike 4%

Lookalike 1%

Custom
Audience

Target Lookalike 10% LB ELCE

Exclude Lookalike 7%

Strong Performance with
Scale

Seed audience: Custom
Audiences (CRM/Website/
Mobile), Conversion pixel,
Page Fans

Target Lookalike 7%
Exclude Lookalike 4%

Target Lookalike 4% - Using different signals to find

Exclude Lookalike 1% the strongest correlation
among the users

Target Lookalike 1% - Able to create different size

Seed audience auto excluded?f audiences (from 1% to 10%)
Similarity to Reach: More
similar less reach (vice versa)

0 aitargetsocial



JNMHAMUYECKUI

P E I AP rE I M H r iff Like B Comment
Jasper’s Boutique
Sponsored - @

Explore the new season of goodies! We offer a wide
range of gift ideas for friends, family, or yourself!

1. UMNOPTUPYUTE CBOWU KATANOT

2. BbIMONMHUTE YCTAHOBKY FB PIXEL & ., ~
F B S D K 3 3 The high quality, sturdy frame... Complete surrqu

2.2K Likes 28 Comments 195 Shares

Get ready for the rain in color. Let the music p
clear.

i Like B Comment

Nicole Gregory

. 10 mins - @
Blue bottle finally opened up in the south bay.
I’m in #coffee heaven.

B &L © @ =

News Feed Requests Messenger Notifications More

VR
"

3. SANYCTUTE KAMMNAHUIO




?96

HEMPOZIOBOJILCTBEHHbIX POSHMYHBIX MPOIAX
_ 110 CHX NOP MPOUCXOASAT 00®NANH (Poccus)

ﬁol-lHl/lK: eComsol, nexkabpb 2016



JIOKANbHbIN TAPTETUHT

HAMBONEE 3OOEKTUBHbLIVA CNOCOBE OXBATUTbL JIKDOEWU, KOTOPbIE HAXOOATCA PAOO0OM C BALLUUM
MAFASUHOM, KAK B MPELENAX MELWEWN AOCTYNHOCTU, TAK U HA PACCTOAHUN HECKOJTIbKUX
KWJIOMETPOB.

[Topxopnqwaa ayautopus MeHblle 3aTpaT [lpocToTa co3paHuA



MULTI-LOCAL ADS -
PA3HOE COOBLUEHUE

OJ14 BCEX TOYEK
[MTPOOAX

SZ Creating Ad: Local Awarenass #

Objective 9. Local Awareness

Page

Jaspers Market O 497 Lecations in United States

San Francisco, Caldomia (125 Locasons): Texas (372 Locatons

Creative

Text O
Wo ofter the very best qualty localy sourced products in | City Name X | Come by
Stoot Adkess ©  We'To open overy day
News Feed Link Description 0

City Name = s 'avore-

Headline O

Cartorseeca - Phone Number

Image

-

Recommended Sare: 1.

Call To Action©

Get Directions «

Status m Delivery © New

Preview

Desktop News Feed Mobile News Feed Feature Phone

Jasper's Market

We offer the very best quality locally sowrcad products in San Francisco,
Come by 2063 Wilson Street. We're open every day.

Call for specia|S 707-555-0152

San Francisco's fave

“ite market

-

T ™ o




LEAD ADS

[TOTYYEHUE 3AABOK NMPAMO U3 NEHTbI FACEBOOK

MegaFon ¥ & 7 96 % ..

ELEMENTAREE ELEMENTAREE ELEMENTAREE

(7] Status

ELEMENTAREE o
Sponsored - @
Pewaem Bonpoc egbl nog KoY. YTobbl
Boobuie He aymaTtb 0 ege. He xoauTs B

& Photo Q@ CheckIn

MarasmnH, He UCKaTb peuenTbl, He pe3aTb NyK.

Ykaxure uHdopmaumio Huxe, 4Tobb!
NONYy4YUTL NpeanoxexHune ot CrtpaHnub
«ELEMENTAREE->.

Ykaxure uHhopmaumio Huxe, 4Tobu!
NONY4UTL Npeanoxenue ot CTtpannubl

YKaxurte nHpopmMaunio Hmwxe, Ytobwl
NONYYUTL Npeanoxexne or CtpaHuub

«ELEMENTAREE->. «ELEMENTAREE>.

Mbl gocTaBnsiem BCe Hy>XXHble NPOAYKTbI
npsMo K xonoaunbHuky. Ocraertcs camoe —

UHTepecHoe - cobparb BKYCHYIO efly 3a

CYMTaHHbIE MUHYTLI.... Continue Reading

YMHBIN noaxon K ene
elementaree.ru

B

News Feed

Requests

@

Messenger

Get Quote

G

Notifications

More

Kakoe meHIo Bac uHtepecyer?

CbanaHcupoea...e AN 300p0BbA
PecTopaHHoe 1 Heobbl4Hoe
AdomawHee Kak y Mmambl

& Hukakue n3 3Tnx ceeneHnin He ByayT
onybnukosamsl Ha Facebook. JavHan
nuchopmauun Gyaer ornpasnena Crpannye
«ELEMENTAREE~.

Next

CKONBLKO Bbl TRPATUTE Ha eay B AeHb?
Ao 500
Ot 500 po 1000

Bonee 1000

& Hukakue n3 3Tnx ceeneHnin He ByayT
onybnukosambl Ha Facebook. [lavHan
nuchopmayun Gyaer ornpasnena Crpannye
«~ELEMENTAREE».

Uma n chammnnumn

Ekaterina Nazarova

An. anpec
ek.nazarova@gmail.com

& Hukakue u3 aTnx ceeneHnin we GyayT
onybnukoBanbl Ha Facebook. [lannan
wuopmauun byaer ornpasnena Crpannye
«ELEMENTAREE».




LEAD ADS - MOJTYYEHUE NMPEO3AKA30B

Tinkoff Bank — AllAirlines

‘)'l
\

.;;‘ég% Tunbkodd Bavk @

S Written by Aitarget LLC [2 - October 26 at 11:46am - @&

NeTtawn nwobow aBuakomnaHmen ¢ kaptou AllAirlines

See Translation

&y

- -
o

&

)
\{
-9

-t

Bce aswanvinn — ogHa KapTa

MEDUZA.IO Sign Up

Turexothd Bamk

Mpepocrasbre CBOK HHPOPMALMIO HHXE, YTOObI

3aperncTpUpoOBaThLCA.
imA Anastasia
CanunnA Nogowisyna
3n. appec nogovitsyna_av@mail.ru
lopon Moscow
Crpana Russia
Homep TenadoHa +78B852400348

& By dicking Submil, you agree 10 send your info 10 Tuhexodd Banxk who agrees 1o
use it according 10 their privacy policy. Facebook will also use it subject 1o cur Data
Policy, including 10 auto-fill forms for ads. MOCMOTPETE NONMUTUKY
KOHDUASHUMANEHOCTY CTpanaust « Tuhex O Banxs

eaitargetsocial

eaitargetsocial
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Rule Set

ROAS

~  Mobile App ROI

greater

greater

(BREY

4+ RULE <= GROUP

®
®

Action

Change Budget

o K

Impressions

Cost per Website Conversion

Current hour MSK

Current hour MSK

Action

Start

+ RULE + GROUP




SCENTBIRD CASE: SPEND INCREASE ON FB FROM $30K T0 $400K

Quarter Spend on Facebook, $

Thousands, $

50

0
Sep-14 Dec-14 Apr-15 Jul-15 Oct-15 Jan-16 May-16 Aug-16 Nov-16

Moaenb paboThl: nognucka Ha exxeMecsa4Hyo O0CTaBKy napdoma.
UHcTpyMeHTbI: aBToMaTn3aymna CPO B AlTarget no obbaBNeHNAM 1 aaceTaM, OTCeXnBaHUe KayecTBa 00bsaBIEHNN
c nomoLbto Al.

) SCENTBIRD

*NEWYORKE®




HTTPS://FB.AITARGET.COM



http://fb.aitarget.com

“Wow, Italy Is
|”

SO beautifult




il Like | e 714654 W 75651

f Mark Zuckerberg - Timeline Photos Options | Share  Send



g
~ ~

4%

BPEMEHUW NNKOAN UCIOJIb3YKOT BEPTUKAJIbHYHO
OPUEHTALUIO YCTPOUCTBA




CANVAS - NIYYLUNN ©OPMAT
ajda NPUBJIEHEHUA BHUMAHUA
N NOCTPOEHUA SHAHUA H Mashable

7hrs - &

It's like Jurassic Park, but in real life.

[TOKYNATENW NMPOBOAAT B HEM

EOJIEE 30 CEKYH, KOHTAKTUPYS C
BALLUMM BPEH0OM

Massive alligator takes an afternoon stroll on a
golf course

mashable.com

Oids 21K

il Like B Comment

Mashable
S5hrs - & «  Style




KAPYCENb (C BUOEO]

<

/\ Jasper's Market

3 7 O/O The perfect dinner party begins at Jasper's Market.
We'll provide the ingredients, you provide the guests.

SPPEKTUBHEE
CTaTUYHbIX
N300paxkeHnm

\

Jasper's Market to a feast worthy




[IPUOPUTET BUOEODOPMATA

Bl News Feed
= [MPUOPUTET B NIEHTE UMEIOT JIOBbIE
BUIEO: CHAYANA LIVE, NOTOM
‘_ mmmmm - BUOEO-3ATPY3KU. U Y)XE CIEQOM
KAPTUHKM

i Aleksandr Orlov — Founder of Compare
the Meerkat

0 aitargetsocial



8:53 PM

Sponsored @

ﬂ Jasper’s Market added a new video
7,

New, all-natural flavors to refresh everyone in
your family.

50 Likes - 10 Comments

i Like B Comment

JItoan NPEANOYUTAKOT CAMOCTOATEJIbHO BKJTHOYATb 3BYK

Alexandra Palumbo
22 minutes ago @

Sponsored

H Jasper’s Market added a new video
7,

New, all-natural flavors to refresh everyone in
your family.

50 Likes - 10 Comments - 2 Shares

i Like B Comment ~» Share

Alexandra Palumbo
22 minutes ago @




CYBTUTPbI NPOOEBAKT ONMUMTENIBHOCTb MPOCMOTPA POJIUKA
B CPEOHEM HA 12%

82% nonb3oBaTeneu
HEe BKJTHOYatOT 3BYK B
BOEO Ha Facebook

eeeee YOTA =

<

Suggested app

® e O6bssneHus Avito
" Sponsored - €

Qotorpadupym, norogapusanca, npoaasan.

CeméeH 6e3 nwgen He Bbixuser!
MVYiIww o L.’ 4

Avito

1 friend uses this

O: 641 Views

Install Now

|b Like # Comment ~ Share

eeeee YOTA =

<

Suggested app
® e O6bsenenus Avito
.‘ Sponsored - ©

doTorpadpupyi, aorosapusancs, npoaasan.

Hanpgéws komy npoaartb Ha Avito

o MAVILV

Avito

_ Install Now
1 friend uses this

® Comment




3 CEKYHAb! JOCTATO4YHO

Cumulative Impact Cumulative Impact on Cumulative Impact on
on Ad Recall Brand Awareness Purchase Intent

100%
90%
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0 3 10 20 30 0

Total Seconds of Video Watched




What we know about the first 3 seconds

What we've seen maximize view rates:

1. Eye-catching frames — graphics, vivid imagery, performance
2. Strong visual cues — title cards, supers, brand assets

3. Celebrities

4. Calls to action to watch (in post copy)

Source: Facebook Internal Data. Sampled US Video Ads 1 week in October 2014; Based on a sample of 28 of the top decile ads by view rate and 16 of the lowest decile ads by
play rate.



[10CNTIEOQOBATEJIbHAA PEKJTAMA C BUOEO 3OPEKTUBHA

Create Engagement Audience

Engagement @ | |Add an engagement type
People who viewed 25% of your video
People who viewed 50% of your viceo
People who viewed 75% of your video
People who viewed 95% of your video
People who viewed at least 10 seconds of your video

" People who viewed at least 3 seconds of your video




AnpaHa MoHryLw

a.mongush(daitarget.ru

www.altarget.ru




