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YYACTHUKU AKCENEPATOPA FACEBOOK PMD

250+ CLIENTS, INCLUDING:

SONEE I ASPERYKY 3
lamoda -~

1 Y

A (C~

=) ‘B
2 M

N KOMMNAHUA, PASPABATbIBAKOLLAA TEXHOJIOTMKO OJ1A
YNYYLLEHUA PABOTbl PEKNTAMOLATEJIEN C FACEBOOK

AITARGET SOCIAL

— 3T0 PEWWEHUE ANA PEKJIAMHbIM ATEHTCTB U NPAMBbIX
KIMEHTOB B Poccun n CHI pna [OCTUXEHUA NTYYLLUUX
PE3YJIbTATOB U YNYYLLEHUA B3BAUMOOENCTBUA C UHTEP®ENCOM
YNPABJIEHUA PEKJTAMOW

YHUKANBHOE PELUEHUE
HALL TYJ1 PABOTAET C FACEBOOK ADS API

Knio4EBOM ®OKYC

ONTUMU3ALMA MOBUNTbHBIX IN-APP COBbITUW U MPUBJIEYEHUE
JINO0B

eaitargetsocial



MOBUJIbHbIN TPAOUK ONEPELOWIT

NIECKTOMHbIN Y)XE B 2014 ropny
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2007 2008 2009 2010 2011 2012 2013 2014 2015 MK HoyT6y|<l/| MnadLeTs CMapTCIDOH o
MupoBas cTaTUCTUKA, MJIH NONb30BaTeNen [poparku yCcTponCTB € [OCTYNnoM B MHTepHeT B Poccun,
no paHHbIM ComScore MJIH eguMHuL, nNo aaHHbIM IDC
eaitargetsocial

SOURCES: HTTPS://COMSCORE.COM, IDC


https://com
http://score.com

FACEBOOK — E[JMHCTBEHHASA MJIATOGOPMA
0Jid 10ro, 4tobbl NMPUBJIEHb MAKCUMAJIBHOE HCJIO
NOJIb3OBATEJIEM HA MOBILE

COOTHOLLEHME FACEBOOK —
YCTAHOBKM/KNNKK MoJIb30BATENb HANBGOJEE
BbIPOCJIO HA
MPEOMOYUTAET
HIS9 % nonﬂb3OBATbc;| e
K DEC’'2014 MNPUJ10)KEHWUE B

NMPUNOXXEHUAMU 89%

BCEI0O BPEMEHWU
MEOWNAMNOTPEBJIEHUA

2014 ropny

eaitargetsocial



ANHAMUYECKWUWN POCT
AKTUBHbIX MOJIb30BATEJIEN

2010 2011 2012 2013 2014 2015

SOURCE : COMSCORE MOBILE METRIX us, APr 2014


http://www.facebook.com/ads/audience_insights

AGENDA

* UENW KAMNAHUIA

e OCcHOBblI MEOUAMJIAHUPOBAHUA B FACEBOOK U
INSTAGRAM

* BbIEOP MHCTPYMEHTOB

 ONTUMUN3ALMSA

eaitargetsocial



LIENI KAMIMAHWY B FACEBOOK

e AYKUMOHHbIN TN 3AKYNKU

2. BoBne4yeHHOCTb ANA NpUIoXeHusa (KOMMboTep)
-E BoBneyeHHOCTb AnA npunoxenua (Mob.)
1% BosneyeHHOCTb Ana ny6nvkaumm
Y eHepauma nnoos
v W Knuku Ha Be6-caint
KoHBepcun Ha Beb-cante
9. MecTHanA n3BeCcTHOCTb
£, OTBeTbI Ha Npurnalwexve
|* OTtmeTKkUn «HpaButcA» CTpaHuubl
™ MNpopaxu KaTanora NpoayKToB
M« lNpocmoTpbl BUOEO
YCTaHOBKN NPUITOXXEHNA (KOMMbIOTEP)
YcTaHOoBKM nNpunoxeHua (Mob.)

&5 YuacTtue B akumm

BCE TuMbl

* TN 3AKYNKW MO OXBATY U YACTOTE:

eaitargetsocial

v 1™ BoeneueHHoCTb AnA ny6aukauum
R Knuku Ha Be6-caiT
() KoHeepcum Ha BeG-caiiTe
W« NpocmoTpbl BUAEO

YCTaHOBKM NpunioXeHna (Mob.)



OCHOBHBIE LLEEJTU KAMIMMAHUW

OBbblYHO OEJNAT HA CAEAYHOLWWE TUIbI

 Y3HABAEMOCTb BEPEH/IA:
1. MPOOBUXEHWUE MOCTOB/CTPAHULbI
2. ONTUMM3AUMA Y3HABAEMOCTU BEPEHA
3. BWAEOKAMNAHWUU

aaitargetsocial



OCHOBHBIE LLEEJTU KAMIMMAHUW

OBbblYHO OEJNAT HA CAEAYHOLWWE TUIbI

 Y3HABAEMOCTb BEPEH/[IA:
1. MPOOBUXEHWUE MOCTOB/CTPAHULbI
2. ONTUMM3AUMA Y3HABAEMOCTU BEPEHA
3. BWAEOKAMNAHWUU
* [IPUBJIEYEHUE NOJIb30OBATEJIEN
4. TPOOBUMXEHUE CAMTA/NPUOXKEHUS
5. [EHEPALMA NNOOB

aaitargetsocial



OCHOBHBIE LLEEJTU KAMIMMAHUW

OBbblYHO OEJNAT HA CAEAYHOLWWE TUIbI

 Y3HABAEMOCTb BEPEH/[IA:
1. MPOOBUXEHWUE MOCTOB/CTPAHULbI
2. ONTUMM3AUMA Y3HABAEMOCTU BEPEHA
3. BWAEOKAMNAHWUU
* [IPUBJIEYEHUE NOJIb30OBATEJIEN
4. TPOOBUMXEHUE CAMTA/NPUOXKEHUS
5. [EHEPALMA NNOOB
 PABOTA C CYWWECTBYOLMUMU KIIUEHTAMU
6. PETAPFETUMHI NOKYMNATEJIEM C CAUTA/NPUNOXEHUS
7. T1POOBWUXXEHWUE KATAJIOTA MPOOYKTOB

aaitargetsocial



[TPUHLUUNBI
MEOWAMJIAHUPOBAHUSA
HA FACEBOOK U
INSTAGRAM

e aitargetsocial



OCHOBHBbIE MPUHLUWUMbI MEOVWANJIAHUPOBAHUSA

HA FACEBOOK U INSTAGRAM

1. PACYET 3A NMOKA3bI, HE 3A KJIUKWU
2. Knuku B FB/INSTAGRAM U KNUKKU HA BEBGCAUT (MEPEX0AbI) — PA3HbIE BELLU

NMPUMEP: YTOBbI N0NTYYUTb 100 3AKA30B HA CANTE, HY>)XHO MOMHUTb, 4YTO

NPU CTR = 2%, NEPEXOA/KNUK = 40%, KOHBEPCUSA/NEPEX0 = 2%, TO NP CPM =
2% CTOMMOCTb 3AKA3A: 1 3AKA3 NPU ~ 50 NEPEXOOAX ~ 125 KJIMKOB ~ 6250
MOKA30B ~ 12.5%: TPEBYETCS 100*12.5% = 1250% HA PEKJIAMY.

3. BCTPOEHHAA ONTUMU3ALKMA FB NPOUCXOAMNT NO OCHOBHbLIM LEENAM KAMNAHUW

eaitargetsocial






REACH AND FREQUENCY

MWHCTPYMEHT NMOCTPOEHN{A BPEHOA

Select Placements Select Audience Reach and Frequency

Start Date End Date Frequency Cap 6

23/6/2015 [o] @12:00am 29/6/2015 [&] @ 11:59pm 2

impressions every 7 days
All times shown in Europe /Moscow local time.

Avg.: 1.57 impressions per user over a 7-day campaign €

© You can reach 579,657 people (7%) with a budget of  s5,148.82 Avg. CPM = §5.64

View Budget CPM

— NUCNoNnb3YUTE NPEACKA3YEMbBIE OXBAT U YACTOTY A4
KOHTPOJIA YSBHABAEMOCTU BPEH[IA.

$13K ACH BUDGET
O 875K $7,771
j,////?‘ - 295K - s2622
§-) N
@
174K 347K 521K 695K 868K 1.04M 1.22M 1.39M 1.56M 1.74M
2% 4% 6% 9% 1% 13% 15% 17% 19% 21%
Reach: 1736981 of 8094441 (21%) people are available during this time period.
Cancel

eaitargetsocial



VIDEO

HEOTbEMJIEMAA YACTb CTPATEI'MAX MOCTPOEHUA BPEHLA

REACH AND FREQUENCY TOOL / ONTUMU3ALMSA
BULOEOMPOCMOTPOB

NO3BOJIAET JJOHECTW BALLY MbICJ/1b 10 BALLEN AYOAUTOPUN B
HY>XKHOE BPEMA

MOCNEAOBATE/IbHOCTU OB bABJIEHUN
NMPOAOJDKNTE NOCTPOEHUE 3HAHUA O BPEHAE YEPES3
TAPFETUHI HA NMOCMOTPEBLUNX BALLE BUOEO

CALL TO ACTION

B 3ABUCMMOCTU OT BALLEIO NPEAJIOXKEHUA ECTb
436,382 Views v BO3MOXXHOCTb COYETATb NPU3bIB K JEMCTBUIO B
Like - Comment - Share - ¥54,567 [169 &> 342 OBbABJIEHNN

a aitargetsocial



2.7k likes
weightwatchers Mini #Caramel apple pops?
Yes, please! #fall #weightwatchers

'1 leaninorg Couldn't find a #FathersDay card that you love?
| Neither could we—so we created our own. Customize one |
of our ecards to celebrate dads. #LeanInTogether | view all 28 con

LINK ADS VIDEO ADS

INSTAGRAM

AYKUMOHHbIE ®OPMATbI

MOBILE APP
INSTALL ADS

eaitargetsocial

TARGETINGS: 'E0/M0J1/BO3PACT C TAPFTETUHIOM
FACEBOOK

PEKOMEHAYEMAS CTABKA
oCPM

NMNENCMEHTHI
INSTAGRAM OR FACEBOOK+INSTAGRAM



KINMMKWN HA BEBECAUT

ONTUMU3ALMNSA LLEHbI C YYETOM CYTOYHOU AKTUBHOCTU

ABTOMATUYECKWUW 3AMYCK U BbIKJIIOYEHUE
KAMMNAHWUW COOTBETCTBEHHO ONMTUMAJIbHOMY FPA®UKY NOBEAEHUA BALLUX NOJIb30OBATEJIEN

CErMEHTALMSA
AYOUTOPUN U

Average of 3aka3 npuHaT (Goal 10 Conversion Rate) C0|lnl
Row Labels 06 07 08 09 10

11 12 13 14 15 16 17 18 19

20 21 22 23

(blank) Grand
Monday 0.92% 0.39% : 0.44%
Tuesday 1 0.00% 035%_ 0.65% 0.61% 0.39% 0.83% 0.56% 1.05% 0.45% 0.48% 0.44% 0.54% oss%m 0.22% 1.01% 0.21% 1.01% 0.27% 0.49%
Wednesday 0.36%|0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.39% 0.21% 0.14% 0.83% 1.04% 0.55% 0.54% 0.44% 0.82% 0.46% 0.30% 0.72% 0.35% 0.22% 0.40% 0.21% 0.38% 0.35%
Thursday 0.21% 0.34% 0.76%  0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.88% 0.54% 0.44% 0.53% 0.27% 0.26% 0.44% 0.37% 0.32% 0.23% 0.60% 0.36% 0.55% 0.84% 0.41% 0.35%
Friday 1.24% 0.37%|0.00% 0.00% 0.00% 1.02%|0.00% 0.00% 0.24% 0.40% 0.23% 0.67% 0.31% 0.42% 0.60% 0.63% 0.47% 0.74% 0.26% 0.55% 0.54% 0.36% 0.39% 0.62% 0.42%
Saturday 0.22% 0.81% | 0.00% 0.00% 0.00% 1.12% 0.00% 0.00% 0.00% 0.20% 0.17% 0.30% 0.61% 0.39% 0.14% 0.00% 0.31% 0.91% 0.30% 0.60% 0.14% 0.34%
|sunday 0.21% 0.68% 0.00% 0.00% 0.00% 0.00% 0.00% 0.49%|0.00% 0.22% 0.31% 0.27% 0.28% 0.14% 0.26%
(blank) 0.45% 0.45%
Grand Total 0.45% 0.42% 0.33% 0.29% 0.00% 0.31% 0.00% 0.22% 0.19% 0.40% 0.54% 0.53% 0.55% 0.35% 0.36% 0.56% 0.43% 0.55% 0.36% 0.44% 0.47% 0.41% 0.60% 0.34% 0.45% 0.38%

eaitargetsocial



ACNOMb30BAHUE AYOUTOPUU LOOKALIKE

CHMXXAET CPI 0o 50%

Saved Target Group

Custom Audience

Lookalike Audience

Purchasers_1_Month

Purchasers 1 Week

[103BONIAET HAMTU HOBbIX NOJIb30OBATEJIEN, MOAXOOALLMX NOA NOPTPET BALUEIO KJIMEHTA

eaitargetsocial

SOURCES: HTTPS://DEVELOPERS.FACEBOOK.COM, HTTPS://FACEBOOK.CCM/HELP/, UCCITIEAOBAHNSA AITARGET


https://facebook.ccm/help/

ACnonb3YUTE OAHHbLIE CRM

EMAIL, HOMEPA TETE®OHOB, ID MPO®UIIEN FACEBOOK U T.A.

Audience Choose an existing audience.. Action Taken App Launches
Create New Audience

Optionally add a parameter

Name My App Users Action Taken  Purchases
' Currency is equalto v
Users of my mobile app In
Description s -
Event's numeric value is equalto v

App n» My I\.ﬂob‘lle App 1%
Application

Optionally add another parameter

Action Taken  |Add an action
Include | AllUsers v
Add to Cart
InThe Last | 30| days
App Installs

e aitargetsocial

SOURCES: HTTPS://DEVELOPERS.FACEBOOK.COM, HTTPS://FACEBOOK.CCM/HELP/, UCCITIEAOBAHNSA AITARGET



https://facebook.ccm/help/

ACNONb3YUTE PETAPITETUHT
CR ~ 60%, ROl pocTUrAET 90%

Suggested App v401129

It’s burger time! <

Fever - Plans NYC, MAD, BCN, Fri 6 March, 6:00 PM - 22:00 PM
VA vic

Sponsored

You've Never Played Bingo Like This Before.
Trust Us. Get Tickets to Rebel Bingo.

17 attendees
S COPRERD e

$6 — Book now

Fever
Available on the App Store

Use App

1l Like P Comment # Share

BO3BPALLAWTE MOJIb30BATENIA C NOMOLLbIO HEQOPOIOWN PEKJTIAMbI

e aitargetsocial

SOURCES: HTTPS://DEVELOPERS.FACEBOOK.COM, HTTPS://FACEBOOK.CCM/HELP/, NCCNIELOBAHUSA AITARGET


https://facebook.ccm/help/

KPOCC-OEBAWUCHOE YMNMPABNEHUE

NMPUBNEKAUTE KJIMEHTOB, KOTOPbIE

HE YCTAHOBMJIU [TPOCMATPUBAA
MPUJIOKEHUE ~
TOBAPblI HA BEBCAUTE, U

Y HUX YCTAHOBJIEHO
[TPOCMATPUBAJIN TOBAPbLI B MPUNTOOKEHWE BEPOATHEE

NMPUJIOOKEHWUU, HO HE KYTUJIN KYNAT YHEPE3
HUYETO

AECKTOIN

e aitargetsocial



BO3MOXXHOCTU OJ19 MOBUJIbHbIX YCTPOUCTB

onTummnsauma ROl

Suggested App ONTUMU3ALIUA IN-APP COEbITUN

N KOHBEPCUN
e Kaspersky Internet Security

Sponsored -

Keep your device protected from any harmful DEEP LINKING
software! HAMPABJ/IEHUE MOJIb30BATEJIEN HA PEJIEBAHTHBIE OKHA B UHTEP®ENCE MPUJTOXKEHUS

KASPERJKY#2

ONTUMU3ALMA YACIIA U CTOUMOCTU YCTAHOBOK
NMPU LENAX NPUBJIEYHEHNA HOBbIX

OnTUMU3ALUA BHYTPEHHUX COBbITUMA
Is your device secure? NPU LUENAX PABOTbI C BOBJIEYEHMEM CYLLUECTBYHOLLMX NOJIb3OBATEJIEU

Y e o o o Install Now
227,283 people use this

7 Likes - 1 Comment

o Like @ Comment ~» Share

eaitargetsocial



HANMUTUYECKUE MHCTPYMEHTbI FACEBOOK 19 MPUJTOXKEHUW
MOMOTFAET MPUHATb NPABUJIbHBIE BU3HEC-PELLEHUA

17% Completion Rate Install-Purchase
SHOW BY Percent of Users COHORTS ( Daily )
Average
v Feb 19
1824 Feb 20
Feb 21
Other . Feb 22
45-54 Feb 23
Unk Feb 24
rnown 0.6% Feb 25
35-44 Feb 26
25-34 0.45 Feb27
Feb 28
Mar 1
0.29 Mar 2
Mar 3
Mar 4
Days after Initial Event
Daily Cohorts 0 1 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17
Average 10% 035% 0.21% 0.17% 0.12% 0.09% 0.10% 0.14% 0.11% 0.09% 0.12% 0.12% 0.09% 0.12% 0.13% 0.11% 0.10% 0.13¢
* | PAOUKHU MO COBbLITNAM 1078 Users
:gz}:%sm YT 0.14% 0.17% 0.19% 003% 008% 0.17% 0.19% 0.08% 0.08% 006% 0.22% 0.11% 0.03% 0.19% 0.17% 0.11% 0.17¢
° KO rO PTbl ;:g}f%sers PN 0.18% 009% 009% 004% 002% 0.02% 0.11% 002% 009% 007% 007% 0.04% 0.11% 002% 007% 0.11% 0.11¢
P HKM zg:fhsers mo.m 0.13% 0.11% 0.09% 0.02% 006% 009% 0.09% 0.06% 0.04% 0.09% 008% 009% 008% 0.08% 0.09% 0.09°
* BopPo '
:;gfism 0.11% 0.05% 008% 0.11% 008%  0.24% 0.13% 0.03% 0.16% 0.21% 0.08% 005% 003% 0.16% 0.05% 0.08°
[ ]

nT.0.

eaitargetsocial

SOURCES: HTTPS://DEVELOPERS.FACEBOOK.COM, HTTPS://FACEBOOK.CCM/HELP/


https://facebook.ccm/help/

[1POAXWM C KATAJIOA TOBAPOB

B ®OPMATE GOOGLE MERCHANT 1M YANDEX.YML

| LAMODARU
=~ | Sponsored - @ BECb KATANOI PEKNTAMUPYETCSl U OBHOBJIAETCS C
BbibupaiiTe cpean MUnnnoHa Tosapos. Mokynaiite cerogHa! HACTPAUBAEMOWN YACTOTOM

TOBAPbI MOKA3AHbI B BUAE OTAE/IbHOWU KAPTUHKWU C HALAMUCBHIO U
LLEHOM U BLUMTOWM CCbIIKOM HA CTPAHULLY TOBAPA HA CAUTE

CROSS-DEVICE: 1BA NOKA3A O[JHOI0 OEbABJIEHUA OO HOMY
> YEJIOBEKY CYUTAIOTCA 3A 1 MOKA3

PENEBAHTHO: PEKJIAMA NOKA3bIBAETCHA TEM, KTO MOCETUJ U
Xakert Incity BecHa-neto 2015 )XKaker Incity BecHa-neto 2015 XakeTt Luk BbIPA3WMJ1 MHTEPEC K COOTBETCTBYHO |.|.|,EMy TOBAPY

Jleto MynbTu MynbTu
p.2,399.00 p.2,330.00

Like - Comment - Share

eaitargetsocial



ONTUMU3ALMNA KAMIMAHUNA

MPABUJIbHOE COOBLLEHWUE NMPABWJIbBHOMY [M0JIb3OBATEJIHO

[MTPABUJIbHASA AYOUTOPUSA [MTPABWJIBHOE COOBLLLEEHUE OBBbABNEHUE C BbICOKUMU NOKA3ATEJIAMU

* ° Ekaterina Pokatilova, Vlasta Kopelchuk and 2 others like KupiVIP.ru.
‘Y ' Ny 6 ‘

A KupiVIP.ru
Sponsored (demo) - @

CtunbHana ogexpaa, 0byBb 1 akceccyapbl MMPOBbIX 6peHaoB. Ckuaokn
-90% Ha BeCb acCOpTUMEHT!

\Jm

OBBIES BOB (o]
RRRRRRR
See m pivip
Like - Co Sh
T — —
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ONTUMU3ALMNA KAMIMAHUNA

A/B-TECTUPOBAHME

A/B-TECTbl AYANTOPUU A/B-TECTbl MECCEXEW OBBABNEHUE C BbICOKMMU NMOKA3ATENAMU

060 000
OB +H® i
0MoO

Ekaterina Pokatilova, Vlasta Kopelchuk and 2 others like KupiVIP.ru.

BBBBBBB

RRRRRRR

T — ———
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YCWUNEHUE KPEATUBA

YBEJIMUUBAET CTR

Nikita Rvachev, llya Sergeev and 8 others like Inshaker.

*@ Inshaker ifr Like Page

Sponsored (demo) - @

[apmoHuA co3paHuA TpebyeT Nbeu, Kak Xopownn KokTennb banaHca
KWMCNOro v CNaakoro.

Mo6unbHan 6apHan CTOMKa Mukcep ANA MUNKLWEHKOB Mewanka ¢

s Like ¥ Comment ~ Share

1. YNYYLWEHWUE KAPTUHKW: LEHTPUPOBAHUE, PAMKM,
INSTAGRAM OWUJIbTPbI, CTUKEPbLI — JIOT0, «<NEW>>,
«SPECIAL OFFER»

2. CROP&RESIZE

eaitargetsocial



N
-
N\
LL)
N



KASPERJKYE

KASPERSKY INTERNET SECURITY

ToP-15 B PLAY MARKET B KATEFOPUN «TOOLS» 3A 1 HEAEJIO

android”

KASPERSKY LAB PEKJTAMUPOBAJ INTERNET SECURITY gns AHOPOUOOB
CTPAHbI: BPA3UNINA, UcnAHUA, TYPUMA, TTONbLUA

CPI {, 10 50%
LOOKALIKE + JIOKANIM3ALUUA KPEATUBOB

ToP-15 B PLAY MARKET B KATEFOPUU «TOOLS» 3A 1 HELQEJIO
B [MONbLUE BNATOAAPA JIOKANTM3ALIUNK

eaitargetsocial
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eo000 =

Q Search

[7] Status @ Photo @, ChecklIn

Luuk — 3aka)xu maHuKIop,
YKaaKy, CTPUXXKY U apyrue

ycnyru

Xoyelb NpUYecKy, MakusaX Uim MaHukop?
YcTtaHoBu npunoxexue Luuk Lite u Hangu
CasioH pAaoM

3anuwuchb K CTUINCTY
Install Now

Comment

LUUK I0S

POCT IN-APP PURCHASE B 2 PA3A

[TPUNOXKEHUE: LUUK
CHALLENGE: CHM)KEHWE COST PER IN-APP PURCHASE

PE3YNbTAThHI:

CPA {, 46%,
2X TIMES IN-APP PURCHASE GROWTH

e aitargetsocial



E-COMMERCE: onTUMN3ALUNA CPC
CPC=0,04%

ONA ArPEFATOPA 3JIEKTPOHUKW NCMNOJIb30BAHUE BU3YAJIbHbIX 3JIEMEHTOB U PEOAKTUPOBAHUA CMTOCOECTBOBAJIO
CHMXXEHMIO CPC [0 4 LEHTOB; MCMOJIb30BAHME BCTPOEHHOW ONTUMU3ALUMN MO KOHBEPCUAM.

[lo: CPC 0,7% AFTER: CPC 0,04% ,
NPOE/IEMbI C OTOEPAXEHUEM 3/IEMEHTOB LLEHTPMPOBAHWE N30EPAXXEHU TOBAPOB U
MCMNOJIb30OBAHUE PAMOYEK + 0OCPM

Sponsore d- ¢

HalTh MHTEpHET-MarasuH C CamMOl HU3KOW LeHOW. Bocnonb3yica &- Q Haau MHTepHET-MarasmH C CaMoOl HU3KOW LLeHOW. Bocnonb3yncs s
My cenvac. 5 CeMuac Ha st |

Bosch MKM 6000 KitchenAid 5KCG100 Moulinex . v Bosch MKM 6000 v KitchenAid 5KCG100 ¥ Mouline

Like - Comment - Share Like - Comment - Share

e aitargetsocial



FASHION E-COMMERCE - onTuMun3auuna CPO
CP0=3,5%

. ) EEru shared a link.
m Sponsored

Coscem ckopo HacTynut neto! Bpema ykpawarsca! becnnarHan
AocTaeka. 3akaXwu CerogHA Ha
http://www. o ru/catalog/25/women.aspx...... See More

KJIMEHT: FASHION E-COMMERCE
CHALLENGE: MUHUMU3NPOBATbL CPO

PE3YNbLTATLI: CPC = 0,23%
AVG CTR = 6,43%
> CP0=3,5$

Kyprka, ODRI yepHbin Kyprtka, ODRI ceeTno-cepbin KypTtka, Ol

Like - Comment - Share

e aitargetsocial



BORJOMI - OMTUMU3ALNA BUAEONPOCMOTPOB
CPC=0,01%

KNUEHT: BORJOMI
CHALLENGE: MOJIYYUTb MAKCUMANBbHbLIXA OXBAT NPU
MUHUMAJIbHOM CPC

REsuLTS: CPC =0,01%

eaitargetsocial


http://www.youtube.com/watch?v=9NmfZLrT__I

[TPAKTUNKA



