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| http://www.economist.com/blogs/babbage/2014/08/difference-engine-2



TpagnumMoHHOE BOCNPUATME HAYKU

Three Takeaways Regarding
Predictive Analytics

Gottfried Wilhelm Leibniz

“If someone could have a
sufficient insight into the inner
parts of things, and in addition
had remembrance and
intelligence enough to
consider all the circumstances
and to take them into account,
he would be a prophet and
would see the future in the

present as in a mirror.” S — —
July 1, 1646 — November 14, 1716
* An originator of Calculus
* |nventor of Mechanical Calculators

. _ * Created the first mass-produced calculators
From ChaosBook.org & Wikipedia * Refined the binary number system




Data Science !'= Analytics

Tpaanuusa: Data Science:

[ Mybokoe noHMMaHue « MalnHHoe obyyeHune
UenoBeyeckun pasym « KonoccanbHble BbIYUCEHUSA
[locTpoeHne mooeneun * AnroputmMmyeckue npeackasaHus
[1nnTenbHbIN NpoLEeCC « OTBET B peanbHOM BpeEMEHMU

(mogyac mecaubl U rogbl) (4acTo 3a 40NN CeKyHAabl)
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Data Science !'= Analytics

Tpaanuusa: Data Science:

 Human readable output * Machine readable output

http://blogs.hbr.org/2014/08/the-guestion-to-ask-before-hiring-a-data-scientist/




ECTb 1 XopoLune HOBOCTU

[lone3Ho aHanna3npoBaTb NMPUHUMAEMbIE
MaLLlMHOW peLleHuns:

[lpoBepKa Ha 34paBbll CMbICJT
HoBble MHCauTbI



Case study Yandex Crypta

Look-A-Like In Ad Targeting
(and what do they search)



LOOK-A-LIKE
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NOUCK MOXOXXKUX

@ Photo by VinothChandar - Creative Commons Atinbution License http//iwww.flickr.com/photos/44345361 @NO6 Created With Haiku Deck



Light TV-viewers: methodology

Online behavior
patterns across the

Cookie matching
OMI-Yandex

Internet

* TNS forms e Matching OMI e Crypta
* 4 questions panel users and technology
e Panel survey Yandex visitors ¢ 200 factors
by OMI of user
¢ 28’000 users behavior
N ~ N\ y N y
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Heavy TV viewers Light TV viewers

>

«cbepbaHK», «kKOMMYHaNbHbINY, «KHUra», «nepeBogynKky,
«LLIaprioTkay, «BbIKpomnKa, «crnosapby, «dopmynay,
«OUrNUOHY, «irr», «3apaboTaTb» «ANOHCKNINY», «PPaHLy3CKNN»,

KHEMEUKUN», «TaKCU»

Bornblue 3anpocoB KNPUITNULEN MHOro 3anpocoB NaTnHMLEN

)
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Heavy TV viewers Light TV viewers

Torrent

«THT», «A0OM-2», «C++», «wi-fiy,
«TenenporpamMmma, «CTc» «poToLiony», «torrenty,
«adobey



E>

Heavy TV viewers

«crnapTak», «LcKka», «nmBo»

Light TV viewers

«3arpaHnacnopT», «aBmabuneT»,
«BU3a», «CaMoneT,
«a3ponopT», «PXa»



[oe anropuTMbl yXXe ycnewHen?

EcTb ABe obrnactm NnoOMMMO pekambl, rae

XOPOLLO OOYYEHHbIE anropuTMbl y>Ke JoKasarnw,
4yTO paboTaloT ny4Lle noaeun.

O0Oe ocHOBaHbI Ha NCMOJS1b30BaHUNA
anroputTMmMYecKknx pekomeHgauun.

* NEKTPOHHAasA TOProBn
* My3blkanbHO€e MHTEPHET-paano



BmecTo BbIBOAOB

» Besge, rge Hy>XXHO NpUHUMATb MHOIO
OAHOTUMHBLIX PeLleHnn, anropuUTMbI
CnpaBn4aTCA nyylle

* VIHcauTbl, nony4yaemeie U3 4elloBEe4YeCKOoro
aHanunsa anropuTMnNYeCcKnx peLueHunin, gatoT
HOBOE YHUKaNbHOE 3HaHue

* HayunTtecb oTnnyaTbh: Kakme peLieHusa ny4yiue
NMPUHUMAET YENOBEK, a Kakme- MmaLluHa.
M HMKorga He nytanuTe AgBa 3TUX Knacca ;)



OyeHb Ba)XHbIN MOMEHT:

ANropuTMbl, Aa)Ke BENUKOIENHO
oTBeYaroLime Ha BONpochl,
He yMerm 80rpoCkl 3a0asamab



Cnacubo! ;)

AHapen CebpaHT

E +7 (495) 739-7000 37| @asebrant

@ asebrant@yandex-team.ru E https://www.facebook.com/asebrant




