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О компании MAYKOR 

1,6 МЛН 
ОБЪЕКТОВ 
ОБСЛУЖИВАНИЯ 

4 000 
СПЕЦИАЛИСТОВ 

1 200 
ЗАКАЗЧИКОВ 

83 
ФИЛИАЛА 

400 
СЕРВИСНЫХ 
ПОДРАЗДЕЛЕНИЙ 

MAYKOR – общероссийский поставщик услуг аутсорсинга ИТ- и бизнес-процессов. 
Сегодня MAYKOR – это крупнейшая сеть филиалов, квалифицированные сотрудники  
и мощнейшая ресурсная база в стране 



The New Reality No. 1: Social Media 2.0 

“People” are connected. We are the new end-user device 
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The New Reality No. 2: 
The Global Mobility Market. 
Opportunity Has Grown Beyond All Estimates 

Источники: NASSCOM, Gartner, IDC, Strategy Analytics, Canalys, Bl Intelligence Estimates 

The mobility market opportunity is estimated to be worth about USD 140-150 billion globally and NASSCOM 
estimates that an additional 10% IT spend will be incurred by enterprises to deploy mobility solutions by 2020 

Global Enterprise Mobility Market Estimates Global Smart Phone Shipments 



The New Reality No. 3: Analytics. 
Global Big Data Market Estimates and Drivers 

Analytics helps organizations tackle the complexity 
of big data and derive ‘game changing’ business insights 



The New Reality No. 4: 
Cloud. Best of breed reborn 

Huge growth potential is estimated for cloud in private and public cloud services; 
A host of solution providers and system integrators are shaping the nascent market 



SMAC Presents the Next Wave 
of Opportunities for Businesses 

Through new ways of engagement with stakeholders, SMAC presents exceptional 
opportunities to businesses that were earlier thought non-existent or unprecedented 

Social Media 
 Improve products through social feedback 
 Provide better customer service 
 Improve employee productivity 
 Build customer advocacy 

Mobile 
 Establish continuous connections with people 
  Enable deeper real time communication 
  Ease transactions through mobile networks 

 

Cloud 
 Connect and interact with stakeholders 
 Create innovative business models 
 Faster deployment of new technologies 
 Improve customization of services 
 Enable more reliable computing 

Analytics 
 Monetize Data 
 Make more strategic decisions 
 Understand customers better 
 Expand new markets 

Opportunities 
for Businesses 



Changing Market Forces Redefine Enhanced 
Customer Experiences 

Market dynamics reorient customer expectations which in turn compel businesses 
to strategize for enhanced customer experiences 
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