. MPUHA CEMEHOBA
MAYKOR “ BULLE-MPE3WAEHT MO MAPKETUHIY



I MpnHa CemeHoOBa

NpnHa okoHYmnna CaHKT-MeTepbyprckunii rocysapCTBEHHbIN
yHuBepcuTteT. Obyyanacb no nporpamme MBA B Poccuiickoi
aKageMun HapOAHOro XO3AMCTBA M FOCYAapPCTBEHHOM C/YXKObl
npu MNpe3naenHte Poccuinckon degepaunn. UpuHa asnaetca
aBTOPOM MHOTMX Ny6AMKALMIA NO BONPOCAM MAapPKETUHTa
N MEHEAKMEHTA.

B 2004-2006 rr. MpnHa BO3rnasnana AMpeKkumnto
MapKeTuHra UT-KoHcanTuHrosom komnaHum GMCS.
C 2006 no 2011 rr. 3aHMManNa AOMKHOCTb BULE-NPe3naeHTa
NO MAPKETUHTY U MHPOPMALMOHHOM NOSINTUKE
K «KOMNbIOANHKY.

B 2011 rogy UpwnHa bbina npurnaweHa Ha nocT Buue-
npesngeHTa no mapketuHry MAYKOR. B MAYKOR oHa
ocywectenser GoOpMnpoBaHNE MAPKETUHIOBOM CTpaTermm
N KOMMJIEKCHOE YNpaB/iieHNe MapKeTUHIOM. fABnaeTca
npeaceaaTenem poccuiickoro Kommuteta Russia Chapter
MeXAYHapoAHOM accoumnaummn npopeccMoHanos
aytcopcuHra IAOP.

B 2014 roay Bowna B penTtuHr «TOM-1000 poccuimckmx
MeHeaKepoB», COCTaB/EHHbI AccoLnaumen meHeaKepos
Poccnn n UL «kKommepcaHTb».
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O KkomnaHnm MAYKOR

MAYKOR — 0b6uiepoccMickmnin noctaBLKUK yenyr aytcopcmHra UT- n busHec-npoueccos.
CerogHa MAYKOR — 310 KpynHenwasa ceTb puananos, KBanmduumMpoBaHHblE COTPYAHUKN
M MOLLHeNLwana pecypcHas 6as3a B cTpaHe
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I The New Reality No. 1: Social Media 2.0

“People” are connected. We are the new end-user device
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The New Reality No. 2:
The Global Mobility Market.

Opportunity Has Grown Beyond All Estimates

Global Smart Phone Shipments
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The mobility market opportunity is estimated to be worth about USD 140-150 billion globally and NASSCOM

estimates that an additional 10% IT spend will be incurred by enterprises to deploy mobility solutions by 2020

NcmoyuHuku: NASSCOM, Gartner, IDC, Strategy Analytics, Canalys, Bl Intelligence Estimates M AYKOR . '



The New Reality No. 3: Analytics.
Global Big Data Market Estimates and Drivers

Analytics helps organizations tackle the complexity
of big data and derive ‘game changing’ business insights
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4 Key Drivers of Growth

Rapidly increasing sources of data e.g. Click stream,

St gm mobile apps, social media etc. | ‘
- . Exponential growth in speed of data generation and

Speed, Accuracy ard Complexity of Intelligence

-------------------------- ' complexity
Sl Satasets Big Data * Need to store, analyze and consume unstructured data for
business insights
Traditional analytics | Traditional analytics « Enhanced prospects for innovation, improved agility and
. increased profitability
B P8 EB 7B Need to analyze in real time to achieve better competitive
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The New Reality No. 4:
Cloud. Best of breed reborn

Huge growth potential is estimated for cloud in private and public cloud services;
A host of solution providers and system integrators are shaping the nascent market
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Private cloud services revenue is projected to grow at 50% YoY till 2016 Solutions Providers, Sls and BPOs are driving the cloud phenomenon




SMAC Presents the Next Wave
of Opportunities for Businesses

Through new ways of engagement with stakeholders, SMAC presents exceptional
opportunities to businesses that were earlier thought non-existent or unprecedented

Social Media Mobile

Improve products through social feedback v’ Establish continuous connections with people
Provide better customer service v' Enable deeper real time communication
Improve employee productivity v/ Ease transactions through mobile networks
Build customer advocacy

Opportunities
for Businesses

Cloud

Connect and interact with stakeholders
Create innovative business models
Faster deployment of new technologies
Improve customization of services
Enable more reliable computing

Analytics

Monetize Data

Make more strategic decisions
Understand customers better
Expand new markets
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Changing Market Forces Redefine Enhanced

Customer Experiences

Market dynamics reorient customer expectations which in turn compel businesses
to strategize for enhanced customer experiences

Information overload raises QUESTIONS...
How do | stay updated?

How do | use this big

How do | take the right 300 Million
data for myself?

decisions at the right time ? Tweets
Everyday

2.5
Quintillion
Data Bytes

Everyday

150 Million
Trade Events

Evolving Market
Place Dynamics

connected? SERER:FIITy
Social

Networking
Users

9.6 Billion
Connected
Devices

1.5 Million
Certified Which devices

Mobile Apps can | use?
Which Apps

can | use?

Mg,r‘ke‘tingm

In turn, customers expect ANSWERS

Cloud Business Models
to quickly design customized
solutions over the Internet

Mobile Platforms
to stay connected
‘on the go’

Analytics
to personalize and
derive insights

Social Media
to engage with customers and
convert
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