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We need to  

strengthen and amplify 

SMELL and TASTE, 
which is what the 

food experience is all about. 

We need to prepare our minds for this.  

It is therefore important to…  www.MarketingOne.ru 
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…maximize the 

VISION 
(seeing) with  

powerful / colourful images 

- what I would call 

“visual appetite appeal” 
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 We need to maximize the 

TOUCH 
with highly sensitive 

shapes and materials 
that convey strong feelings 

(note that we say 

“it touched me” 
about something very emotional) www.MarketingOne.ru 
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We need to maximize the  

HEARING (sound). 

Note that we say 

“I am all ears” when we want a 

strong emotional experience. 

Therefore, our communication 

must sound emotional. www.MarketingOne.ru 
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Why is  

simplicity so 

important ? 
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… because our 
ability to soak up 

information 
is limited 
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Good design is: 

www.MarketingOne.ru 



•  team work 
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• trusting 

one’s 

intuition 
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•  ask tough 

   questions 
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•  economy 

•  ecology 

•  durability 

•  ergonomics 
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•  efficiency 

•  functionality 

•  harmony 

•  clarity 
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