


Project background 



To make IKEA the 
indisputable Kitchen 
leader on the 
Russian market with 
a clear distance to 
competitors. To 
increase awareness of 
IKEA kitchens 

To position IKEA as 
being on the front 
of design, 
modernity and 
function with a price 
tag that makes the 
dream possible for 
the many people 

To develop a kitchen 
tool that combines 
inspirational content 
with interaction. 
Demonstrating style 
width and smart 
functions, reinforcing 
relevant and affordable 
solutions on small 
space 

Objectives 

1 2 3 



Audience 

They are on the stage of 
active evaluation in the 
consumer journey: 

1. Have an intention to buy 
kitchen in the nearest 
future   

2. Gathering information of 
different brands (where 
IKEA is a part of their set of 
consideration) 

Do not consider to buy a 
complete kitchen in the 
near future, but: 

1. Interested what’s going 
in the kitchen market in 
case if they are going to 
buy it later.  

2. Interested in kitchen 
accessories  

Primary Secondary 

Families with children and Starting out 



English version:  

http://kitchenview.ru/index_en.html#/ 

Execution 

www. kitchenview.ru 



6 

Idea 
The idea is for visitors to 
explore IKEA kitchens 
functionality via series of 
breathtaking interactive POV 
videos. 

Visitors can jump or 
transmigrate from one POV 
character to another.  

Characters see the world in 
their own way.  

We can even switch to animals 
and experience their vision of 
IKEA kitchens. 



There are 5 Kitchens in the 
project:  
from the smallest 8 square meters kitchen to 
a 20 meters studio with integrated kitchen. 

Within the project frames characters  interact 
with each other and demonstrate IKEA 
kitchens, smart solutions, functions and 
style.  



1 “BIRTHDAY”: 

Whole family, including the dog,  gathers 
together to celebrate Grandma’s birthday. 



“Make yourself at home”: 

Kitchen party  for children and grown-ups 
with a small concert and a professional 
barmen making  cocktails  



3 
“Distractive maneuver”: 

Girl dances for her boyfriend and suddenly 
drops a ball of strawberries on the floor. 



“GRADNPA”: 

Parents ask Grandpa to look after their son 
while they are away. Thanks to IKEA safety 
system they don’t worry about leaving their 
child in the kitchen. 



“DATE”: 

Young girl is getting ready for a date. While 
the food is cooking, she tries some dresses 
on.  



 

Visitors can learn more about IKEA products and 
solutions, which are used in interiors- to do this you 
just need to point the cursor at special - “bulb”. 



 

The function and the description 
will be shown in details. 



There are also bookmarks with: 

Quality info, Services, Kitchen range and Planer  



Media Support 



Media Channels 

 
 
 
 
 
 
 

Owned: 
Banners on 
ikea.ru 

Paid: 

External channels 

Banners on external 
sources: 

Kitchen and design sites  

High traffic / high 
affinity platforms 

Earned: 
IKEA groups in social 
networks  (Facebook 
and Vkontakte) 

+ PR support (social 
medias and kitchen-
related sources) 



Kitchenview.ru 
POV website 
that provides 
extraordinary 
experience 

Banners on external sources: 
1. Kitchen and design sites  
2. High traffic / high affinity 

platforms 

IKEA groups in social 
networks  (Facebook 
and Vkontakte) 

Banner on 
ikea.ru 

PR support  
(social medias and 
kitchen-related sources) 



PR support 

Social Media Federal Media Regional Media 



 
PR support 

results 

50 publications 

Reach: 3 075 091 
(unique visitors/readers) 



External banner 
2 WEEK BANNER SUPPORT 



 
Banner support 

results 

Impressions: 20,223,752 
Clicks:  55,659 



Traffic 



Results 



 



Visits – 700 509 

Unique visitors – 560 023 

Av. Time on site – 3.40 min 

Page views – 1 575 540 

25% Returning visitors  

Results for 2 months:  



THEFWA.COM AWARD: SITE OF THE DAY!  

On February the 10th-  website  www.kitchenview.ru  
became the site of the day on the main page of FWA.com. 

International award FWA- one of the most significant 
internet awards, devoted to innovative digital 
projects. 

Details at www.thefwa.com.  
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