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To make IKEA the
Indisputable Kitchen
leader on the
Russian market with
a clear distance to
competitors. To

increase awareness of
IKEA kitchens

T

=  IKEA

S

Objectives

To position IKEA as
being on the front
of design,
modernity and
function with a price
tag that makes the
dream possible for
the many people

To develop a kitchen
tool that combines
iInspirational content
with interaction.
Demonstrating style
width and smart
functions, reinforcing
relevant and affordable
solutions on small
space



= 1KEA

==
e
=

ﬁ . WLis, =
Y i’f \Od =
. Families with children and Starting out
Primary Secondary %

They are on the stage of
active evaluation in the
consumer journey:

Do not consider to buy a
complete kitchen in the
near future, but:

1. Interested what’s going
in the kitchen market in
case if they are going to

1. Have an intention to buy
kitchen in the nearest
future

%/:? 2. Gathering information of
different brands (where

IKEA is a part of their set of

consideration)

2 N

buy it later.

2. Interested in kitchen
accessories
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Execution

www. Kitchenview.ru

English version:

http://kitchenview.ru/Zindex_en.html#/
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The idea is for visitors to @,
explore IKEA kitchens
functionality via series of
breathtaking interactive POV
videos.
V&ors can jump or
ansmigrate from one POV
*'character to another.

Characters see the world in el
their own way. GRANDM)_‘EA
We can even switch to animals [ (i

and experience their vision of G T
- IKEA kitchens. TN of RN,




There are 5 Kitchens In the
project:

from the smallest 8 square meters Kitchen to
a 20 meters studio with integrated kitchen.

Within the project frames characters interact
with each other and demonstrate IKEA
kitchens, smart solutions, functions and
style.



“BIRTHDAY”: = 1KEA

Whole family, including the dog, gathers
together to celebrate Grandma’s birthday.

N
Next kitchen |58

7 %% R )



Wi N—= IKEA
“Make yourself at home™’:

Kitchen party for children and grown-ups
with a small concert and a professional
barmen making cocktails




“Distractive maneuver’’:

Girl dances for her boyfriend and suddenly
drops a ball of strawberries on the floor.




“GRADNPA”:

Parents ask Grandpa to look after their son

while they are away. Thanks to IKEA safety
system they don’t worry about leaving their
child in the kitchen.

ERBEA=ED




“DATE”:

Young girl is getting ready for a date. While
the food is cooking, she tries some dresses

on.
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\Visitors can learn more about IKEA products and
solutions, which are used in interiors- to do this you
just need to point the cursor at special - “bulb”.

T -

Quality Services Kitchens range Kitchen planner



The function and the description
will be shown in detalils.

Pulls out to the
foreground

This spacious cabinet is conveniently pulls out,
and it can store anything - from cereals to

casseroles, RATIONELL dividers allow to most
efficiently organize the interior space,

e i (EOERET

Quality Services Kitchens range Kitchen planner I<EAR ¢ zussiay HD o) | B Mee Hpase




There are also bookmarks with:
-~ Quality info, Services, Kitchen range and Planer

Everyday quality

G4 anna program Peips you 1o create kitchen
it bt

o € kv arry oo Tat by afre up e

Quality Berases Kilchems rangs
Sorvices, | Witehons vange | Witchon plasncr
AT ?_-']i;,,
'& O3
FAKTUM ASSTRAKT FAKTUM ASSTRAKT FAKTUM ASSTRAKT SOFIELUND FAKTUM BDEL

= 74310.- 74920.- 99150.-

Q it
SeTIHces WU

100 you want 10 do the werk a8 By yourse? This o eur right but £ an coligation. We're qgiad B offer you a full rangs of
VR CrOE, ellvery, SEAMblY and imtaliaten of PUIThEES PriductE. Tou Sece ahh e (o chome!

%

you. They wel

i

I

Maasuring service
( Tur exoerts e 09 s wirk

" iy
e

iy

FAKTLS FAGIRAAND

33930.-

FAKTLEA RIS

39260.-

TAKTUM NEAUS
43310.-

Asvembly and Installstion services
"rare gl 10 offer pou 3 foll range o tchan iestaliscon
servems. You tas chécat afy servie you feed

check orbne a€ wem. KA §r Ntack Cedt deparsment in
he neseet stire ~

Quality | Services
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Media Channels

Owned: FEarned: Paid:

BannerS on IKEA groups in Social EXteI’nal Channe|S

Ikea.ru networks (Facebook Banners on external
and Vkontakte) sources:

+ PR support (social Kitchen and design sites
medias and kitchen- Hiah traffic / hiah
related sources) Gl HTEIE, 2 e

affinity platforms




Banner on A_‘
ikea.ru

“ IKEA groups in social
networks (Facebook

and Vkontakte)

PRt
Kitchenview.ru
POV website §
that provides
H ‘0 .
extraordinary :
experience g =
w

‘\

- .(J(/

PR support
(social medias and
kitchen-related sources)

oA .
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\J ,"_Ba’ 2 [} e 3 o
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Banners on external sources:
1. Kitchen and design sites

7 2. High traffic / high affinity
platforms

&N
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Mutepuer-peicnama

B Pocom

®ecusan  Pemramecna T8 Mevaan  Hagpoan  WeeoweT  Cowsanwan  Bapyoan

Pexnama UKEA c TO4YKM 3peHUR MyXH

Be rpomcs. |15 [ » i » Tweet| 22

WKEA 3anycTuna Ka caifte kitchenview.ru npoexT «MomeHsii coii Barn

<8 3Tow Npo2KTE Ml XOTENH PACTRIATL o6 " »
- Texmanonm s

anpexTope no MapseTwiry UKEA & Pocc.

et o s v

‘H3Hak

T-penie.

B-Reel i po

Bwan ka

uavan  Cnopr  Tnassa

Camapes nonubna wa

NONYYUTE
BALU BUNET

31 nexabpn 2011, 13:31
wr W

DHit REMOHCTOARYT, K2 67

VIKEA npeanaraeT camapuam NOMEHATE BITNAL HA KyXHH

Kounawna WKEA 1 peknawsoe arewcre “Wicraer”
SBNYCKAT WMTEQHAT-MIPORKT, MENROLLA BIMAL Wa X B HHTEPEDaX, — AR 3TC
e, cooBuyna npecc-cryxsa MKEA s Poccin

"B 3TOM  NposKTE MM XOTENW  paccKaisTe AT HKEA, 4Tob noowoTy
a5 oco ]

PAIHODBPEINN Kyxowo HKEA', - TOBOPT SGMECTITENb 3, Texi4eckoy GONAOUEH
AwpexTopa no mapkeTinry UKEA 8 Poccws Hionac OV-CemKi, OCHOBHOR Agii(

Wowceon
KeTy ROmcHN Guimi GuTe 81

Cneunansio AnR CLeMOk Guamn NOCIPOSHN § KyXOHE 1o
VIKEA: ot camoil sanedsxol nnowaaeio B va . aa
20-eTOBGR KYXHH-CTYAMH. 2pus Go-Pro. Bce Asxexg,

18 OT ORHOrD repoA K APYro.
B paukax NpOKTa NEPCOMIKM WCTODUR We NpocTo BTCH, WM B rrEZINY B0
XNBYT W GIMMGASHCTRYT ABYT C APYTOM - O
RemowcTpHpyloT, kaK bnaropapn pewesam MKEA
KYXHR  MOGOTO  pAIMEPE  CTAWOBNICA  yAOGHON,

CrunbHoR W yHeUMaHaNsHOR

Kpowe 1or0, nocemtrenn cadita wory nogpofdee YaMale O TOBAPEX W PELISHNAX, WCNOMSI0SEHHAIX B
HTEPL2PEY, - AR STOMD AOCTATOUHO HASECTH KyPCOP Ha EMELaNLHeill SHENOK 5 BI1E “NaMNouI”

B
[nn cnpaskn: Hassskie kounanu: The REA Group Aapec: NL-2616 LN Delf, Sweden, Olof Paimestrast I Tenegionsi:
{ 2 http: /. ikes-group. ies.com
Yonyra TesaTiese00ie HO00CTH” - MorTOpvHT CMY N0 Saweny 33<aly | HOBOCTH 33 CEranr Hanoas Tom gocryne, (s apos
Homocrelisa 7




Y #
PR support
results

50 publications

Reach: 3 075 091
(unigue visitors/readers)
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Banner support
results

Impressions: 20,223,752
Clicks: 55,659




v

.
Source/Medium Visits
A1 ikea.com / referral 401,588
o2 (direct) / (none) 97,290
o3 yandex / organic 28,945
o4 odnoklassniki.ru / referral 27,449
B 5. rs.mail.ru / referral 23,630
O 6. thefwa.com / referral 14,047
= mail.ru / referral 11,091
O 8. woman.ru / referral 7,694
Os. google  organic 7,299
010,  eva.ru f referral 5,767

¥ :

Pages/Visit

232

246

1.68

1.92

1.94

278

201

1.01

1.50

1.22

Avg. Time on Site

00:03:34

00:04:18

00:02:11

00:02:37

00:02:32

00:05:37

00:02:23

00:01:52

00:02:24

00:01:48

7

%% Mew Visits

T7.62%
B2.74%
81.56%
B6.31%
87.26%
74.55%
86.77%
B7.B4%
78.27%

87.55%

xd

=

Bounce Rate

36.35%

36.91%

41.60%

41.14%

39.56%

31.44%

42.92%

41.81%

57.58%

48.01%
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Visitors Overview Dec 18, 2011 -F
& 100.00% of total visits

30,000

Saturday, Fet
Visits: 5,83:

549,948 people visited this site

Mri 692,046 Visits
M . 549,948 Unique Visitors

Meeerh 4,556,386 Pageviews . = 79.54% New Visit
. ew VIsiior

' 2.25 Pages/Visit 550,423 Visits

m 20.46% Returning Visitor
141,623 Visits

sl 00:03:32 Avg. Time on Site

37.57% Bounce Rate

79.32% % New Visits



Results for 2 months:

7

Visits — 700 509

\.

7

Unigque visitors — 560 023

\.

7

Av. Time on site — 3.40 min

\.

7

Page views — 1 575 540

\.

7

25% Returning visitors

\.




IKEA - In the ktcher

Quality Services Kitchens range Kitchen planner

Change point of view from one character to the next in these lively
interactive scenes. Each perspective shows a new way IKEA kitchens
enrich time spent with your loved ones.

F

A i {h mous © CHEeENG Com

ATTIK Intaractive

THEFWA.COM AWARD: SITE OF THE DAY!

— - 17T IR

@8k On February the 10t- website www.kitchenview.ru

became the site of the day on the main page of FWA.com.

International award FWA- one of the most significant
internet awards, devoted to innovative digital
projects.

Details at www.thefwa.com.
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