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Agenda

o BBegeHve B OHManH-BUOEO

o Buaeo B Poccun 1 B rmobanbHOM KOHTEKCTe

o [lnaHnpoBaHue Buaeo-kamnaHun Ha TB 1 B oHnanHe
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OHnanH-Bnaeo — 9To Mmacc-meaguna
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no BCceMy MUpY




Buaeo cMoTpAT B npanmMm-tanm

€6y, -y o o0
45%
40% o
) i - { [ ] ‘ °
158 . s ?® . 0 4o
10% ¢ =
5% ° o ° 0
200, [ &* . [ ] ‘
0
gy ® P ¢ ° ° ‘
&
10% ’ °, ’ %
2009
. 2012

0% | | | | | | |
5am-8:59am 9am-11:59am 12pm-2:59pm  3pm-5:59pm  6pm-8:59pm  9pm - 12:59pm  lam - 4:59am

5 Google Confidential and Proprietary GOOS[Q | YOII TUhe



Bunaeo cMOTPAT Ha pa3HbIX YyCTpOUCTBAX

HoBoe noBeaeHue nonb3oBaTenen MeHsIeT naTrepH
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BCEX POCCUUCKUX MNOonb3oBaTeneun
CMOTPAT BUOEO OHNaWUH

47 MnnnoHoB POCCUIACKM3 NONnb3oBaTenei
CMOTPAT 6 Mmuvnn NaPOOB suaeo-ponvkos kaxabii

Mecsil. ITo 15 yacosB BUOEO Ha KaXXOoro
nonb3oBaTens!

Ayomntopua Bmaeo-cantoB yBennyunach Ha 22% B 2011

Torga Kak ayautopmnd NMHTepHeTa — TOJIbKO Ha 11%

Individuals whe dewninad arsiream at least once per month Google | You([TH
Source: Video Content: A Premium 6pportun|ty, eMarketer July 2009



[louyeMy 3TO BCe TaK BaXHO?



NononHuUTernbHbIN OXBAaT

TV contacts

YouTube
contacts

3% Incremental reach
through YouTube

Source:
Incremenatal Reach: MetricLab Cross Media Study UK, July 2010, Technlogy Brand
On avergae 31%: GfK meta analysis results, 60 campaigns, Germany, May 2010



oo Ha YouTube
oonee BHUMaTenbHbI

OonblUe BHUMaHUSA K
COOOLLEeHNaAM Ha
YouTube, Hexenn Ha TB

Biometrics data measured: Heart rate, Physical movement, Respiratory rate, Skin conductance

Source: YguTupe and F¥nRT study 2808 rietary

Photo by jaako at flickr




oo Ha YouTube

oonee BHUMaTenbHbI

Intensity (attention)
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Biometrics data measured: Heart rate, Physical movement, Respiratory rate, Skin conductance

Source: YouTupe and F¥nRT study 2808 rietary

Photo by jaako at flickr




N oHU

OTKITUKAKOTCHA

Ha peknamy

60%

nonb3oBaTeneun
coBepLuanu pasnuyHble
OEUCTBUA B OTHOLLEHUU

peknamupyemoro bpeHaa:

Source: Wetrixlgh,Sudy, Jie493%nd Proprietary



N oHU

OTKITUKAKOTCHA

Ha peknamy

[Mepexoamnu no ccbifke B

l

pekname, 4Tobbl NOCEeTUTbL canT 18%
aBTopa 1 y3HaTb GonbLue
Wckann gononHuTenbHyo _ 16%
MHGOPMaLMIO O NpoaykTe/ ycnyre

Wckanu gononHuTensHyo
MHdOpMaLMIO Ha canTe aBTopa
peknambl No3xe

12%

Mepecbinanu peknamHoe BMOEO
OPY3bAM, POACTBEHHMKaM,
Komnneram

11%

MNocewann o6bIYHbIA MarasuH,
4YTOObI M3y4nTb TOBap/ycnyry

10%

Mokynanun peknammpyembliii
ToBap/ycnyry

7%

Hwnuero n3 nepe4vncrieHHoro

Source: Wetrixlah,Study, Jie 4930 nd Proprietary




Kak yBenuuutb agppekT TB-kamnanuu,
pa3Mellancb OHNaWH



2 OCHOBHbIE peKoOMeHOauuun

MynbTnnatgoOpMeHHOCTb

YcuneHue TB-kamnaHuu
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Campaign Spend by Media Channel % of Online Video exposure contributed by
(% of total spend) each site

H YouTube ®[V| ®mVideoNet ®m RuTube

mTV ®Online Video ™ Online Other m OOH

Gao gle & Millward (300816 | Yﬂu



OxBaT pa3HbIxX mMegua

Oxsat no meaua (% BbIOOPKK, BUAEBLIAA peKnamy)

71% 72%

54%

9%

TV Online Video Online Outdoor
Display

Go gle € Millward Google | You({T)



YcuneHue TB kamnaHum

NOMNOSTHUTENbHbLIN OXBaT

KoHTakTbl TB KamnaHum

OHnanH-Bnageo

(YouTube)

3% OooOnNONHUTENbHOrO
oxBata Ha YouTube

Go gle ¢ Millward GOOSIQ | YUU



YcuneHue TB kamnaHum

LOocTtumxeHne bpeHO-MeTPUK

Kakue Mmeama n HackonbKo
NOBNUANKN Ha [OCTUXEHUe

1. Y3HaBaeMoCTb npogykra "%
80% -

2. HamepeHune kynutb 60% -

Outdoor

Online Display
Online video

40% -
0% TV

3. AMoumnoHanbHas bnmsocTb

CTOMMOCTb 3TOro BNUAHUA

20% -

0% -

RUR100 7 93,90 Individual Media Contribution
RUR 80 -
RUR60 -
46,43
RUR40 35,68 OHnaunH-Buaeo Hanoonee
RURZ0 - 20,66 3adheKkTUBHO
R l eHUn bpeHA-MeTpHUK.
TV Online Video Online Display ~ Outdoor

Go gle € Millward Google | (1 Tuie)



n OCTM )Ke H M e 4. ... Kakosa 6b11a cmoumocmsb 3mo20

- omKnuka?
SMOLMOHAaNnbLHOW ONM30CTU _
’ Yem Huxe,
RUR 80 - TEeM nyuiue
. RUR 60 -
1. YpoeeHb 3MOUUOHaNbHOU
6nusocmu RUR 40 - <
Baseline and Campaign Contribution
RUR 20 - 8.08
100% :
—— RURO -
Online Video
50% 35,0%
0% v 3. Kakue medua nosnusinu?
2. Hackonbko KamMnaHusi noenusina
Haamu 35%? B _ _
Online Video
H Baseline > 1
= Media Uplift TV

Individual Media Contribution

G gle &) Millward GOOSIQ | YUU



Impact Simulation

Impact Simulation
2,50% -
2’00% e
1,50% -
]
é TVPlusOnlineVideo
B 1,00% v
o TVPlusOnlineVideo Actual Level
0,50% -
0,00% T T T T T T 1
0 100 200 300 400 500 600 700
Monetary Simulation RUR

Jlaxce npu yseauuenuu TB-uHsecmuuuil 8 3 pasa HEB03MOHMCHO 0OCMUYUD
makoz2o YposHs 8AUSAHUS, Kakol daem couemaHue TB + OnaaiiH sudeo
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2 OCHOBHbIe peKomMeHgauum

MynbTUNNaTPOpPMEeHHOCTb
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Bupgeo npuxoanTt B MOOIMNbHLIN UHTEPHET

YouTube — caut Ne2 B ’Q‘q'
MuUpe no npocMoTpam

OHNanH-BUAeo
rnocne oobblivyHoOro camta YouTube

Source : Interna .
http://www.youtube.com/t/press_statistics
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OCHOBHOW ApanBep pocTa
MOOUNbHOro Tpadmka
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Figures in legend refer to trafic share in 2016
Source: Cisco VNI Mobile, 2012

Source: Mary Meeker / Morgan Stanley Global Internet report 2010

2016

B Mobile VolP (0.3%)

® Mobile Gaming (1.1%)

B Mobile File Sharing (3.3%)
M Mobile M2M (4.7%)

| Mobile Web/Data (20.0%)
B Mobile Video (70.5%)



KonunyectBo

MoBOunbHbIX YCTPONUCTB
bynet pacTtu

Connected Devices ™ Internet Users

20 Billion
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———————————————
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Source: Google insight and forecast



nielsen

(CBS®

Ad Impact

Google | You([TD



74%

24% lift in campaign recall

TV Only TV+
PC Video+

Phone Video+
Tablet Video

MynesTUCKpuH KamnaHusa dbonee adp¢gekTuBHa B
OTHOLWeHUU brand awareness
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39%

17% lift in engagement

TV Only TV+
PC Video+
Phone Video+
Tablet Video

MynbTUCKPUH KamnaHusa 6onee adhdekTuBHa B
oTHoweHun brand engagement

28 Google Confidential and Proprietary source: Nielsen Multi-Screen Media Lab Study, Sep’ 11 Goog[e | V(1] Tube



25%

Top Rated Safety
37%

Reliable

35%

20%

Attractive
DA% B Tvonly

B A Platforms

8%
Powerful
19%

7%

Intelligent

12%

MynbTUCKPUH KamnaHusa 6onee adhdekTuBHa B
OTHOLUEHUU npeanoYTeHusn bpeHpa
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Thank youl!

4
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